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Review Article 

Corporate Governance, Management Strategies and Social 

Responsiveness 
 Chandani Khan* 

Woman’s Institute for Studies in Development Oriented Management, 

Vanasthali Vidyapeeth, Rajasthan. 

 

Abstract  

 

The Indian industry has been growing strongly in recent years. Over the last five years, many changes 

have been observed in many industries in India. Indian companies have begun to compete globally, 

regardless of sector / sector. In this era of liberalization, there is no way to stop Indian companies in all 

sectors from ceasing to claim global markets. The strategy adopted by the company affects the future of 

the company. Strategic planning involves understanding current and future opponents, determining the 

direction in which the company is managed, and developing means to achieve organizational goals. 

Strategic planning is a very complex process. The impact of various external factors on the functioning of 

the company and the use of these elements to lose the company's superiority are part of the strategic 

planning process.  

 

Keywords: Corporate Governance, Management Strategies, Social Responsiveness, Strategic Planning. 
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Introduction 

The business environment changes at a rapid 

pace. As a result, your organization's top 

executives must respond accurately and 

efficiently to these changes and change the 

direction or action they take at the same 

time. To address these challenges today, 

business enterprises increasingly rely on the 

use of strategic planning(1). 

 

Organizations vary in form, complexity, and 

sophistication. Therefore, the nature of the 

strategic plan that each company performs 

differs. Strategic planning is a formalized 

long-term planning process that defines and 

achieves organizational goals. Strategic 

planning involves understanding current and 

future opponents, determining the direction 

in which the company is managed, and 

developing means to achieve organizational 

goals. Strategic planning is a very complex 

process. The impact of various external 

factors on the use of these factors in the 

company's capabilities and even part of the 

strategic plan to benefit the dying 

company(2). 
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The Indian industry has been growing 

strongly in recent years. Over the last five 

years, many changes have been observed in 

many industries in India. Indian companies 

have begun to compete globally, regardless 

of sector / sector. In this era of liberalization, 

there is no way to stop Indian companies in 

all sectors from ceasing to claim global 

markets. The strategy adopted by the 

company affects the future of the company. 

It is one of the factors that distinguishes a 

company from other companies. Infosys, L 

& T, Wipro, ICICI Bank, Tata Power, Dr. 

Reddy's is a well-managed company in 

India. Each industry has a unique strategy to 

achieve competitive advantage(3).  

 

To change the strategy to apply dynamically 

in a changing business environment, the 

following strategies are connected with 

corporate governance, such as corporate 

mission, top management vision, 

competition, and transparency of top 

management corporate governance, an 

important aspect of accountability and 

independence are essential. In today's 

liberalized environment, businesses can not 

deny responsibility to their stakeholders(4). 

 

Strategic Planning Process  

Strategy is the determination of a company's 

long-term goals and the adoption of 

measures to achieve them. Policy is a 

concept that manages the processes and 

behaviors of managers when making 

decisions(5). There are three levels of 

strategy at the company level, the company 

level and the functional level. Strategic 

planning is a formal process that establishes 

long-term plans that help define and achieve 

an organization's goals. Strategic planning 

makes consistent decisions and anticipates 

problems before they occur. The strategic 

planning process includes six steps(6). This 

includes: 

(i) The definition of an organization's 

mission, 

(ii) Determine the goals of the organization, 

iii) Assessing the organization's resources 

iv) Assessment of environmental risks and 

opportunities, 

(v) Strategic reform, 

vi) Implementation strategies through 

operational plans and 

(vii) Monitoring and adaptation of strategic 

plans. 

 

Before establishing an effective strategy to 

secure a competitive advantage, managers 

must accurately analyze the organization's 

competitive landscape. To do this, you 

perform a SWOT analysis to analyze your 

organization's internal strengths and 

weaknesses. Different types of strategies and 

policies relate to areas of growth, finance, 

organization, and personnel Products or 

services and marketing(7). 

 

Good corporate governance is a merger that 

adopts best practices, wealth creation and 

maximization, better accountability and 

investor protection. 

 

Factors Affecting Corporate Governance 

Corporate Governance largely depends on 

the following factors like  

 The quality of the promoters,  

 The intentions of the promoters,  

 The systems  
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 Procedures adopted the transparency 

in the activities  

 And the quality of the persons at the 

helm of day-to-day affairs.  

 

Fundamental Issues of Corporate 

Governance(8) 

Regarding the functioning of the committee, 

corporate governance is based on the 

following fundamental issues: 

(a) Transparency associated with the 

Company's business by fully and completely 

disclosing all factors that have a negative 

effect on the Company; 

(b) Liability of directors for any business or 

business performance issues, state law, or 

compliance with the services of shareholders 

or creditors. 

(c) Honesty, relationship with consumer or 

general investor regarding all matters of the 

Company, regardless of business clients. 

(d) Responsibility for some of the directors 

to be responsible for all business 

transactions of the company. 

 

However, there are important questions 

about the quality and condition of internal 

and external current corporate governance 

practices(9). 

♦ There are many cases where senior 

executives of prominent companies are 

identified and support rich salaries and 

bonuses. 

♦ Many investors are wondering how a 

credit institution can provide an investment 

to a lender based on bad and suspicious 

financial information. 

 

Enron, WorldCom, Sunbeam, and Tyco 

were inevitably followed by horrific 

financial fraud and true fraud. There have 

been instances where the negligence or 

acquiescence of many well-known 

accounting firms, financial institutions, and 

investment banks has led to a crime of 

crime. Despite audit and accounting 

standards, fraudulent financial reporting has 

been made. In such cases, cheating has 

occurred, such as manipulation, 

counterfeiting, or accounting changes. This 

is in addition to false statements or 

deliberate omissions in the annual accounts 

for events and transactions. Such behavior is 

found in the bottom line of reality(10). 

 

Role of SEBI  

By April 2005, SEBI had delivered orders 

for 100 missing companies and prevented 

378 drivers from accessing capital markets. 

It is treated as a penalty where the final use 

of the funds taken is fined elsewhere in this 

handbook. SEBI has mentioned a serious 

fraud investigator for the great value of the 

missing company, so investors can recover 

their money quickly. So you can choose all 

or one of the following four methods(11). 

• Legislation, 

• regulation, 

• Self-training and 

• Social pressure. 

 

Therefore, the effectiveness of corporate 

governance depends heavily on the optimal 

mix of these methods. There are also two 

opinions that Indian companies should strive 

to meet global governance standards. New 

regulatory instruments and rules for better 

governance should also be in line with the 

realities of Indian land. Transplanting ideas 

and regulations in the West shows many 
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counterproductive and imitative 

characteristics(12). 

Major Stakeholder Groups for Business 

Firms 

To be truly effective, organizations should 

interact with their external environment. The 

external environment can be divided into the 

general or mega environment and the 

specific task environment. Social 

responsibility refers to the obligation of a 

business firm to enhance the condition of 

society along with its own interests.  

 

Business firms are accountable to six major 

stakeholder groups:  

 Shareholders,  

 Employees,  

 Customers,  

 Creditors and  

 Suppliers,  

 Society and  

 The government. 

 

Social Responsiveness  

Social responsiveness refers to the ability of 

a firm to implement policies and take part in 

activities that would benefit both society and 

the firm. The following categories are 

generally considered when measuring social 

responsiveness:  

 Contributions,  

 Fund-raising,  

 Volunteerism for the social cause, 

 Recycling,  

 Diversity policies,  

 Direct corporate investment,  

 Quality of work life, 

 Attention to consumers  

 And pollution control.  

The need to measure social responsiveness 

led to the development of social audits. 

Social audits are of two types –  

 Audits required by the government 

and  

 Voluntary audits.  

 

Although social audits are not legally 

mandatory, many organizations make social 

involvement disclosures in their annual 

reports. This shows the growing concern 

among major firms about their social 

responsibility. 

 

Strategic Management Theories 

The fundamental nature of competition is 

changing in the global marketplace. The 

business environment is characterized by 

consumer demographics, preferences, 

changes in the nature of products and 

services, advances in distribution and 

logistics capabilities, various competitive 

strategies, and changes in technology. The 

rate of change is ruthless and steadily 

increases. In a rapidly changing market such 

as mobile phones, the product lifecycle is as 

short as a month or two(13).  

 

Changes in the business environment have 

changed the company's philosophy from 

process management to strategic 

management, from inbound management to 

outbound management, from behavior 

management to cultural management, from 

product management to value management. 

The rapid rate of change is no longer 

considered odd. Understanding the impact is 

essential to the success of any company. 

This rapid change has caused many new 

trends. It is important for companies to 
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identify these trends and provide a location 

where they can earn revenue in a 

competitive environment with a 

corresponding vision(14). 

 

Conclusion 

It is necessary to first take a step back, 

review its development process, adopt a 

long-term perspective, observe its steps and 

rules and appreciate the changes in strategic 

management concepts. 
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Abstract  

 

Encourage synergies between technology (including modern vocational training / technology 

development), innovation (transformation of wealth and employment ideas) and entrepreneurship. 

Intellectual property rights for successful research results from colleges / research centers and adoption 

of uniform public funding research legislation that allows the inventor to receive part of the royalties 

from commercialization as a source of innovation and entrepreneurship. The strength of innovation in 

India can be greatly enhanced by encouraging more doctoral candidates and other researchers by 

providing an environment that supports entrepreneurship. There is also a need to significantly increase 

business incubation for Entrepreneurship (BIE) by thoroughly examining policy options to improve 

access to finance. There is much room for entrepreneurship by providing services such as market data, 

setting up business models, and hiring skilled people while doing valuable work in an Indian greenhouse 

gas organization.  
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Introduction 

Entrepreneurship, innovation and 

technology are crucial to creating wealth in 

every economy. They are important to the 

geographic political economy by facilitating 

the reduction of income inequality at the 

national and world level. Technology is 

often a major driver of entrepreneurship and 

innovation.  

 

It is important to develop entrepreneurial 

talent to promote technological innovation if 

it is related to maintaining and maintaining a 

competitive advantage inherently in the 

current global context(1). This document 

clearly depicts the current role of 

innovation, technology and entrepreneurship 

in the context of India. It also highlights 

how this innovation can lead to economic 

growth in our country. 

 

Technology Innovation And 

Entrepreneurship Today 

 Entrepreneurship is taking risks from 

innovators called entrepreneurs in the 

economy. Entrepreneurship usually involves 

new product development, new product 
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manufacturing methods, or new business. 

"Those who lived in the early 20th century 

can not doubt the importance of innovation 

for prosperity without modern dental and 

medical equipment, penicillin, bypass 

surgery, safe birth, genetic disease control, 

PCs, medical institutions, etc(2). CD, 

Technological changes such as automobiles, 

fast and affordable travel around the world, 

affordable universities, central heating and 

air conditioning have changed the quality of 

our lives.  

 

"Innovation is an essential characteristic of 

developed countries. Innovation drives the 

growth of the nation, and highly innovative 

countries have the opportunity to reach the 

top of prosperity. Entrepreneurial behaviors 

are valuable to the operation of a dynamic, 

changing economy, and some economists 

view entrepreneurship as the fourth product 

element that links natural, human, and 

capital resources. Nonetheless, most studies 

that understand the relationship between the 

process of innovation and entrepreneurship 

in the economy have led to the 

developmental stage. Although interest in 

the role of entrepreneurship revived in the 

areas of innovation and technology that 

create employment and economic growth, 

we focus on developed countries here(3). 

 

Interlinking Technology, Innovation And 

Entrepreneurship 

 Creating an important group of 

entrepreneurs with a high level of growth 

depends on the quality of education and the 

presence of an environment that stimulates 

innovation. The three interconnected regions 

provide opportunities for synergies to create 

mutually beneficial relationships through 

ideas and wealth flows that can deliver high 

levels of power.  

 

This includes technology (especially 

qualitative vocational training and 

technology development), innovation 

(creating commercial value through new and 

improved ideas), and entrepreneurship(4). 

Together, these are the cornerstones of 

comprehensive and sustainable growth. 

Entrepreneurship and innovation are almost 

synonymous.  

 

Entrepreneurs and small businesses 

responsible for innovation. Innovation takes 

place in technical R & D laboratories and 

corporate functions are reused in 

management bureaucrats. Innovation is 

separate from entrepreneurship. The 

disadvantage of entrepreneurship and 

innovation is that it does not differentiate 

between different types of entrepreneurship: 

 Innovative entrepreneurship, 

 Non-innovative entrepreneurship, 

 Stagnant entrepreneurship, 

 Destructive entrepreneurship, 

 High-growth entrepreneurship, 

 Survival entrepreneurship 

 

Technology is indispensable for skill 

development and fundamental to 

Entrepreneurship and innovation. The ability 

to innovate and generate commercially 

valuable new products and processes can 

only take place in environments that 

encourage experimentation and value 

addition(5). 
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If we talking about the innovation and 

industry the most rising industry is 

bioengineering in recent days, most of the 

research based on this industry has been 

done by various researchers (6-10). 

 

Innovation requires entrepreneurship by 

providing ideas that can be turned into 

goods (by product and service). Innovation 

helps to identify opportunities for 

entrepreneurship to develop and prosper. 

Innovation is not limited to high-end 

technology(11). The new idea of creating 

commercial value is the motivation for a 

new operator to plan a business. 'Innovation 

and entrepreneurship are two-way 

relationships. In a sense, someone in 

innovation finds something, but someone 

can not translate something into a 

commercial proposition. Entrepreneurship 

begins. Entrepreneurial culture stimulates 

momentum to create wealth awareness and 

promote innovation.  

 

Entrepreneurship again helps create new 

jobs in the economy by creating 

independence, risk and trust in emerging 

technologies. The dynamic business 

environment is backed by an innovative, 

active academic culture that connects two 

ideas to the creation of new ideas and 

opportunities.  

 

Entrepreneur is a dynamic hero of 

capitalism. Entrepreneurs typically create 

new combinations of new products, new 

markets, new materials and new forms of 

organization(1). 

Role of Entrepreneurship in Development 

 Why entrepreneurship? As 

entrepreneurship's importance and visible 

influence in wealth creation and 

employment grows, it plays a decisive role 

in India's growth and development. The 

study was conducted in India to investigate 

factors with advanced entrepreneurship and 

a number of factors that could stimulate and 

promote further growth.  

 

'Entrepreneurship is the professional 

application of knowledge, skills and 

competencies and / or the creation of new 

ideas. Successful Entrepreneurship 

Ecosystems are influenced by a number of 

factors. 

 

Key Entrepreneurial Triggers: 

Individual Motivations,  

Socio-cultural Factors,  

Access to Early-Stage Finance Education  

And Business Environment.  

 

Prominent Motivation Triggers: 

Independence 

Market Opportunity 

Family Background 

New Idea 

Challenge  

And Dream Desire.  

 

Motivation Triggers:  

Region,  

Gender,  

Age,  

Family background,  

And work experience.  

 

‘Challenge 'is the most important' 

motivating driver '. Of the interviewed 

entrepreneurs, 99.4% did not want routine 
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work. 74% of interviewed entrepreneurs 

received family support and emphasized 

their importance. 63% of the interviewed 

entrepreneurs received their own funding, 

but other sources included banks, venture 

capital (VC), angel investors and state 

finance companies. Many of the banks 

financed by the bank have access to bank 

financing (61%). 95% of entrepreneurs think 

education is an important success factor(11).  

 

Education is an important trigger to 

stimulate enterprising tendencies. 98% of 

entrepreneurs are graduates. However, only 

16% chose a specific category as an 

educational background. Almost one in two 

entrepreneurs considered lack of skills in 

recruitment an important issue, but nearly a 

third thought it was difficult or difficult to 

find a candidate with the right skills. More 

than a third of entrepreneurs have typically 

had problems accessing and maintaining 

employees. 50% of companies have 

problems when seeking legal exemptions 

and permits.  

 

Two-thirds had a complicated tax filing 

process, and there were 6005 charges. 

Another hurdle was to get reliable 

information about the registration 

process(5). Finance and other contracts 56% 

claimed that the rest of the quality 

infrastructure, especially transportation, 

energy and telecommunications, is a critical 

barrier. 

 

Dominating An Influential Forces To 

Nurture Techno-Entrepreneurial 

Innovation 

In India, the Government has identified the 

need to support and nurture entrepreneurship 

through successful methodologies used 

world over but adapted those which suit 

local environment and conditions(2). 

Among them some of them are discussed 

below 

 

National Science and Technology 

Entrepreneurship Development Board 

(NSTEDB):  

NSTEDB, established by the Government of 

India in 1982, is the nodal government 

agency promoting various mechanisms to 

promote gainful self—employment in the 

country. The Board is being serviced by a 

government organization named Department 

of Science and technology (DST) with major 

objectives is, 

1. Promoting and developing 

entrepreneurship through the use of S&T. 

2. Networking central, state government 

agencies and NGO’s in entrepreneurship and 

self- employment development. As an 

advisory body to the Government agencies 

in regarding entrepreneurship. 

 

These programs have created awareness 

among Science and technology persons to 

take to entrepreneurship as a career. The 

academicians and researchers have started 

taking keen interest in such socially relevant 

roles(2). There are around more than 100 

organizations. More programs are being 

evolved to suit the Changing economic 

scenario and the available scope for 

entrepreneurship development. 

Science and Technology Entrepreneurs 

Park (STEP):  

The Science Park and similar initiatives in 

the developed countries are the latest in the 



Entrepreneurship and Technology Business Incubator Supporting Innovation-based Economy 

 Gurpreet Chadda  

 

JMSOS (7-17) NRJP Journals 2017 © All Right Reserve  Page 11 
 

evolutionary line to create an atmosphere for 

innovation and entrepreneurship; for active 

interaction between academics and 

industries; for sharing ideas, knowledge, 

experience and facilities for the 

development of new technologies and their 

rapid transfer to the end user. STEP provides 

a reorientation in approach to innovation and 

entrepreneurship involving education, 

training, research, finance, management and 

government(1). The prime objectives of 

STEP's are to: 

 Link between universities, academic 

and R&D institutions. 

 Promote entrepreneurship among 

science and technology persons. 

 Provide R&D support to the small-

scale industry. 

 Promote innovation based 

enterprises 

 

The NSTEDB, jointly with all India 

financial institutions, has so far catalyzed 15 

STEP’s in different parts India which have 

promoted nearly 1000 units generating 

annual turnover of about more than Rs 150 

crore and employment nearly 7,000 persons. 

More than 100 new products and 

technologies have been developed by the 

STEP’s. The following aspects are 

concentrated by STEP to accomplish the 

proceedings of TBI(2). There are few more 

technologies like: 

 EDC: Entrepreneurship Development 

Cell. 

 EDP:  Entrepreneurship Development 

Program. 

 OLPE: Open Learning Program in 

Entrepreneurship. 

 EAC: Entrepreneurship Awareness 

Camp. 

 STEDS: Science and Technology 

Entrepreneurship Development Scheme. 

 FDP: Faculty Development Program. 

 TEDP: Technology-based 

Entrepreneurship Development Program. 

 

The changing face of India through 

technological innovative entrepreneurship 

 Entrepreneurship Technology and 

innovation are built into Indian geniuses and 

are part of the tradition. "India is an 

innovative business company ... We have 

corporate skills but have been constrained 

for so long ... Now it is a thriving business 

sense is a continuing feature of Indian 

history, especially in the many trading 

communities(11). Entrepreneurship can be 

much more complicated because "more 

comprehensive and broader than in 

developed countries" and therefore more 

work is done. 

 

 "Today's commentary is based on the 

ubiquitous nature of 'Jugaad' (aka 'creative 

improvisation' in Hindi) Commemorating 

Indian attitude. Unilaterally or otherwise, 

the tool seeks solutions based on rejection 

and rapid thinking, swallowing and 

resolution to accept defeat ... Quickly meet 

market demand with lowest price as a 

corporate property. Technological 

innovation in India The attractiveness of 

entrepreneurship has increased in recent 

years, especially due to the increase in 

knowledge-intensive services. New 

entrepreneurs who are not part of the 

traditional business community have started 

to grow in large numbers.  
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Entrepreneurship has been growing rapidly, 

especially over the past 20 years, and has 

been visible, creating wealth and creating 

employment. Improve the critical efforts that 

economic liberalization, including 

systematic attempts to reduce licensing, 

greater efforts to facilitate entrepreneurial 

access, and other institutional support for 

technophilars(2), help improve the 

entrepreneurial environment. The 

development of each technology involves 

participants' diversity efforts. Technological 

change is a synthesis of opinions from many 

entrepreneurs. Technology Entrepreneurship 

is involved in creating new opportunities 

through collaboration. 

 

The technical process is automatically 

generated from generating new and creative 

ideas and implementing the ideas while 

others follow suit at home and abroad. New 

ideas include both products and processes 

that can be created through basic research 

and development, Small technology-based 

enterprises(5). The enterprise is still 

challenging big companies in large-scale 

technology production areas.  

 

The contributions of technological 

innovation to national economic growth are 

all recognized as economic and experience 

journalism. Recent researchers have tested 

growth through technological changes in 

profit maximization. In the 1980s and early 

'90s, some researchers started out as a 

history employee in a corporate network. 

They played a unique role in the personal 

and professional set of new companies and 

technology-based enterprise venture 

companies connected to the initial growth. 

In addition, some researchers are 

increasingly interested in providing a new 

company for the careful backup network, 

future access to funds and related 

technologies, distribution channels, etc., 

facilitating the exploration of investment 

and technology partners and key customers. 

We are experiencing technological change. 

According to an entrepreneur's perspective, 

innovation means creativity(12).  

 

Deloitte Group India's latest survey is the 

fastest growing technology company in the 

world home worldwide. Nearly 82 Indian 

companies made position in the Asia Pacific 

2007 fast-growing companies and 

companies in the Deloitte Technology Fast 

500 list, or India in particular, have a 3-year 

average annual sales growth rate of 489% 

And the opportunities provided by complex, 

interconnected global networks. The ability 

to adapt to changing market conditions and 

anticipate future technologies and 

economies of scale will take advantage of 

economic trends'20 and utilization of many 

market forces(13). Thus, comparative 

knowledge collection cost reductions can be 

used to achieve economic competitiveness, 

Recent research suggests that India has the 

opportunity to do in the world's best 

economy in 2050. 

 

The Entrepreneurship ‘Pyramid’ in India  

In terms of sectors and numbers of people 

engaged is made up of the following: 

Level 1: Agriculture and other activities: 

Crop production, Plantation, Forestry, 

Livestock, Fishing, Mining and Quarrying. 

Level 2: Trading services: Wholesale and 
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retail trade; Hotels and restaurants 

Level 3: Old economy or traditional sectors: 

Manufacturing, Electricity, Gas and Water 

supply 

Level 4: Emerging sectors (including 

knowledge intensive sectors): IT, Finance, 

Insurance and Business services, 

Construction, Community, Social & 

Personal Services, Supply Chain, and 

Transport- Storage-Communications 

etc.(14) 

 

Examples of Technological Innovative 

Entrepreneurship Ideas 

A critical eye on the power of ideas that is, 

innovation and bringing ideas into life which 

is done through entrepreneurship together 

can be considered as innovative 

entrepreneurship. Here an analysis of some 

of such innovative ideas and their success in 

the business field is thus explained further. 

 

Ranbaxy Laboratories 

 In countries where most companies meet 

the needs of the vast domestic market, 

Ranbaxy has admired foolish thoughts. 

Ranbaxy is one of the most global 

companies in India. Ranbaxy is still a small 

company in the world pharmaceutical 

industry. His vision, bold thinking and 

global reach, however, make his business 

model the most innovative model in the 

country. Starting with Calmpose, a 

renowned sleeping account, Ranbaxy was 

impressed with global companies like Eli 

Lilly, with a strong potential in reverse 

engineering(15). Paravinder Singh began to 

dream of a global presence. In 1998, 

Ranbaxy became the first pharmaceutical 

company in India to become an important 

milestone in the United States to launch its 

own brand of cefaclor. Recently, Ranbaxy 

actively submitted the abbreviation for New 

Drug Applications ANDAQ. 

 

Titan 

 Titan, the undisputed leader of the Indian 

watch company, has transformed the watch 

market with an emphasis on style and 

quality through innovative distribution and 

brand management. Titan has successfully 

developed a strong brand identity not only in 

India but also in various overseas 

markets(16). Indeed, Titan is widely 

regarded as one of the best-managed 

consumer marketing companies in India. In 

fact, sales are about Rs. 800 crore, Titan is 

still a small company. In addition, Titan's 

global expansion has been successful so far. 

But the fact that Titan was able to avoid a 

well-established player like HMT shows the 

power of his business model.  

 

The success of the Titan is largely the result 

of a sustained effort to change the rules of 

the game. Until the arrival of the Titan, for 

example, India's watch was traditionally a 

small, fun city-wide market area. Many 

consumers hesitate to walk in such a store. 

Titan presented an elegant showroom. 

Thanks to the success of the watch, Titan 

moved to the jewelry market, which is a 

bigger market. Titan is still an enthusiast 

when compared to global players like 

Swatch, Timex and Citizen. But if his 

performance so far, under the leadership of 

Bhaskar Bhatt, young executives are 

expecting to lead the company even bigger. 

Because there are so many articles about 

Infosys Infosys, we should not waste our 
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time and introduce N R Narayana Murthy, 

the president of the company or its 

company.  

 

The best way to list the Infosys business 

model is Chidanand Rajghatta, one of our 

leading journalists. Lnfosys' biggest 

contribution was to inspire a sense of 

courtesy, transparency and public 

commitment to Indian business practices. It 

burned India's corporate image in an 

unsophisticated and unselfish way, while at 

the same time showing good growth after 

the quarter due to ethical and legal 

resources. (17)' 

 

Suvarna urja wind power Pvt. Ltd., Pune 

 The wind power of Suvarna Urja designs 

and produces wind turbines and power 

systems especially for the Indian rural 

energy market. Since 2009, this small 

company has already been ordered to 

produce wind turbines and power generation 

systems in four Indian countries. 

 

Sustainable Technologies and 

Environmental Projects Ltd. Mumbai 

 STEPS has been developed in the 

petroleum industry, such as "Poly Crack" 

technology, which focuses on recycling 

technology and transforms plastic waste into 

diesel. This process is more efficient than 

competing technologies and does not leave 

heavy metal residues (contaminants). Since 

2007, STEPS's efforts have received 

worldwide media coverage. The company 

sold the Poly Crack conversion system to 

several companies in India and Europe. 

Promising new opportunities in the US and 

Southeast Asia have arrived, and the North 

American subsidiary STEPS, N.A. has 

already been established. 

 

Bharatmatrimony.com(18)  

Later, the idea of launching a new portal 

was later turned into a global company with 

an emphasis on marriage. 

Bharatmatrimony.com's innovative ideas 

include:  

1. Protecting your photos: They have seen 

your personal information.  

2. Constellation Matching and Creation.  

3. Profile verification: Surprisingly, people 

chose third-party verification while looking 

for business partners on the Internet.  

4. Marriage reference: The customer was 

introduced to the marketer as a reference 

system.  

5. Payment Options - Sifyi Way binds banks 

and creates local employees (recipients of 

commissions) in other cities.  

6. Going mobile: Another trend to meet 

customer needs  

7. Partnership like Tata Sky All these 

innovative ideas lead to 

Bharatmatrimony.com's success. 

 

How India unleash its innovation and 

entrepreneurship potential? 

 The world has begun to take India as an 

important player in the world economy. 

Analysts and industry veterans predict India 

as an important force in the future. This is 

still a distant dream because India has only 

300 million capable young people and 100 

million jobs in its pocket. The $ 1 million 

issue is whether the industry has the nerve to 

contain this scale of workforce. The only 

reasonable answer to this question is 
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entrepreneurship, which in itself presents 

new challenges.  

 

India has the real potential to become a 

leader in enterprising activities, which can 

provide economic benefits. Innovations 

where Indian entrepreneurs can prove their 

leaders are biotechnology and information 

technology. The impact of innovation, 

entrepreneurship and technology lies in 

India. It can play an important role in the 

overtaking and growth of the global 

economy(13). 

 

Conclusion 

Entrepreneurship is an important aspect of 

the knowledge economy, and India has 

many entrepreneurs with the ability to drive 

change, achieve their potential and further 

strengthen the Indian economy. India needs 

two entrepreneurs for two reasons. The first 

is to create employment and wealth, and 

second, to make the most of existing 

opportunities.  

 

A practical knowledge-based education 

system should be launched that will attract 

more attention to students. The training 

organization should also act as a local 

information center by updating the database 

of the research work performed. 

Governments must take initiatives by 

providing appropriate support by providing 

educational facilities to entrepreneurs 

whenever and wherever necessary, as well 

as financial aspects.  

 

In some countries around the world, the role 

of an entrepreneur may be unclear and 

negative. In some countries entrepreneurship 

is not rewarded but rather punishable. The 

multidimensional advantage of 

entrepreneurship makes society more 

enlightening. It also requires clarity on the 

definition of entrepreneurship. For the 

purpose of the report, entrepreneurship is 

defined as:  

 

"Seeking opportunities beyond the resources 

we currently manage." Entrepreneurship is 

the process of bringing creativity, innovation 

and growth. Innovative entrepreneurs come 

in all shapes and forms. Benefits are not 

limited to start-ups, innovative companies or 

new jobs. Entrepreneurship refers to the 

ability of an individual to move ideas into 

action, thus providing a core competency for 

everyone so that young people are more 

creative and confident about what they are 

doing. 
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Abstract  

 

Young generation viewers about entrepreneurship are seriously concerned. Because most students are 

not interested in their own business and have an ambition to get a job. In our society, many people 

consider the business as the last option and the first preference is paid to a paid job. This could be the 

result of our UK education system to create public officials. The same trend as managing students is that 

they look for high paying jobs while they are in management training. This is not expected for business 

students because their educational situation supports them as entrepreneurs. A country's economic 

development means stable growth in income levels. This growth is largely up to the entrepreneur. An 

entrepreneur is an economic entity that plays an important role in economic development. 

Entrepreneurship is a dynamic activity that helps entrepreneurs transform production processes, 

production innovations, new uses of materials, and market makers. It is a mental attitude to provide risk 

and instability in order to obtain motivated motivation.  
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Introduction 

Entrepreneurship is about technical skills in 

gaining a holistic understanding of the social 

and business environment. Today, 

entrepreneurs are aware of the opportunities 

and opportunities that are possible / 

marketable, take the risk of competing 

markets to carry out these ideas, capture the 

opportunity to transform these opportunities, 

add value over time or strain money or 

innovations and innovate and implement 

these efforts Compensation for (1). 

 

For nearly 40 years after independence (by 

1988), 80 institutions across the country 

provided MBA programs. The number of 

seats in each school was limited to 30 under 

the university system. Approximately 2,500 

MBA candidates were provided to the 

industry by approximately 80 organizations. 

During this period, AICTE led the MBA 

program to manage the quality of 

management education in the country. The 

Liberalization, Privatization and 

Globalization (LPG) program of the 

Government of India also began in the early 
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1990s, undermining the growth of the MBA 

program. Within the next 10 years, i.e., 

1988-1998, 800 institutions (10x increase) 

provided the MBA program. AICTE also 

has 60 students fasting fast, so during this 

time 25,000 candidates were offered to the 

industry. Now AICTE's more liberal attitude 

allows for 120 and 180 allowances from 

MBA institutions and MBA degree 

programs(2). 

 

Importance of Entrepreneurship(3) 

Today, the industry seems to flourish as the 

two most advanced research areas. One is 

management and the other is clinical 

research or biotechnology (4-6) 

1. Entrepreneurship is an important factor in 

our economy. Current economic growth is 

driven by the entrepreneurial success of 

entrepreneurs and entrepreneurs. 

2. Many entrepreneurs who have started 

SMEs have also grown up as enterprising 

talents. Their achievements have given them 

immense wealth and created thousands of 

jobs for young people. 

3. Entrepreneurial entrepreneurs often say 

they are more likely to exercise their 

creative freedom, self-esteem and overall 

control over their lives. 

4. As a result, many experienced business 

leaders, political leaders, economists, and 

educators believe that entrepreneurial 

culture will maximize the economic and 

social success of individuals and groups at 

the local, national and global levels. 

5. Many agencies attached to various 

ministries of government in India 

The Ministry of Science and Technology, 

the Food Processing Department and the 

Small and Medium Business Administration 

(MSME) take various measures to 

strengthen the Indian economy by 

employing young companies and adults as 

large corporations. 

6. Focus on entrepreneurship as an 

important component because the 

performing agency of a prestigious national 

technology development mission that aims 

to train 50 youths from various sectoral 

technologies to the 20th century will be a 

youth employer instead of a job seeker. 

Make it. 

 

The aspirants of MBA programme(7): 

The middle class community is an important 

beneficiary of the MBA program. This part 

of the population usually suffers from two 

middle-class myths: 

• Stay current 

• Fear of safety 

The middle-class community is considered a 

risk limiter and operates on a fixed budget. 

Therefore, the middle class community 

should not be brave and innovative. They 

prefer to continue pursuing procedures and 

practices. 

 

This report focuses on specific areas, 

namely business higher education. MBA 

students' corporate skills are the driving 

force for venture start-ups. Only through 

such competencies can an employer be 

formed instead of a job seeker. However, the 

increase in MBA students' corporate 

capabilities depends on:(8) 

1. Curriculum design, the process structure 

of the MBA program 

2. Delivery mechanism of MBA faculty 

3. School's academic environment. 

4. Business and B School Networking. 
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5. Parent guidance and support at Venture 

Creation 

6. Government policy to encourage 

technological policy makers to venture start-

ups 

This article has attempted to study the above 

factors and provide recommendations for 

maintaining MBA students in an 

entrepreneurial way. 

 

Objective and Methodology  

This article seeks to identify the reasons for 

the indifferent attitude of management 

students in the field of business activity. 

Why are you a manager, not a manager? The 

authors of this document have some 

suggestions to encourage students to self-

publish in entrepreneurial spirit in 

management education. To accomplish the 

goals of this study, the secondary data are 

magazines, books, research reports 

supporting entrepreneurship in India, and 

EDI, NEISBUD, SIDO, SISI, SSI, SIDBI, 

NSTEDB and related websites. 

 
 

 
Figure 1: Age Wise Distribution of Entrepreneurs. 

 

 
Figure 2: Gender wise distribution of Entrepreneurs. 
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It was found that majority of the respondents 

were between 23 – 27 years old (44%) 

followed by the age group of 18 – 22 years 

old (34%) and a third category of 28 – 32 

years old (22%). The genders of the 

respondents were male (52%) and females 

(48%). 

 

 
 Figure 3: Qualification of Entrepreneurs. 

 

Table 1: Distribution of Entrepreneurs on the basis of Educational Qualification. 

 

Qualification of Entrepreneur 

 

 

Maharajganj Naugarh Balrampur 

 

Pre-2000 Post-2000 Pre-2001 Post-2001 Pre-2002 Post-2002 

Intermediate 4 0 2 0 1 0 

Undergraduat

e 17 34 20 21 21 10 

Post graduate 2 31 15 31 22 40 

Ph.D. 0 1 0 2 0 3 

Others 3 8 2 7 2 1 

Total 26 74 39 61 46 54 

 

 

NKY found that for entrepreneurial 

ventures, established since the beginning of 

this decade, the ratio of MBAs and post 

graduate entrepreneurs has steadily 

increased, while the number of 

undergraduate entrepreneurs has decreased. 
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This indicates a growing importance of 

higher and professional education among the 

new generation of entrepreneurs. 

 

 

 

     

 
Figure 4: MBA and Entrepreneurs-Variations according to time period 

 

  

 
Figure 5: Profile of MBA graduates in different time periods -variations  

According to work experience. 

                           

Further since the year 2000, a large 

proportion of entrepreneur with MBA 

degree were also found to have a prior work 

experience, compare to the pre 2000 figure.  

 

This may be a trend among knowledge 

entrepreneurs for gaining formal experience 

through employment prior to starting their 

own enterprises. While a large number of 

the entrepreneurs (39%) became 

entrepreneurs right after completing their 

education and without any prior work 

experience, for the remaining 61% the 

median, number of years they had worked as 

an employee in another organization was 

seven years.  
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When the students were asked to explain the 

reasons for lack of interest in 

Entrepreneurship as a career option, the 

following reasons emerged: No motivation 

(32%), Lack of support from parents (18%) , 

Gender (18%), Not interested (14%) and 

Due to lack of entrepreneurial skills (14%). 

 

 
Figure 6: Reasons of the Entrepreneur towards Management Education before year 2000. 

 

 
Figure 7: Reasons of the Entrepreneur towards Management Education after year 2000. 

 

Entrepreneurship Development Programs  

 

The National Institute for 

Entrepreneurship and small Business 
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Development(9) 

 NIESBUD was founded in 1983 by the 

Ministry of Industry (now a small ministry), 

Govt. It plays a key role in coordinating and 

overseeing the activities of various 

institutions / organizations involved in 

entrepreneurship development, especially in 

the small and medium business sectors. 

 

National Institute of Small Industry 

Extension Training (NISIET):  

Since its establishment in 1960, NISIET has 

taken enormous steps to become a leading 

agency for the promotion, development and 

modernization of the SME sector. The 

Institute aims to be an independent division 

of Small Business (SSI) to achieve its goals 

through a variety of activities ranging from 

education, consulting, research and 

education to extension and information 

services(10).  

 

Since April 2007, NIMSME has been 

selected as the National Institute for Small 

and Medium Enterprises 

(www.nimsme.org). The main purpose of 

the institute was to train the instructor. 

Today, with their technological development 

and ever-changing market scenarios, their 

involvement has also undergone changes. 

 

Indian Institute of Entrepreneurship 

(IIE) 

 In 1993, the Institute of Entrepreneurship 

(IIE) was established in Guwahati (now the 

Ministry of Small-scale industry) for the 

purpose of training, research and advisory 

activities in small and medium enterprises 

focusing on the development of 

entrepreneurship, As the Indian government. 

The institute was established in April 1994 

by the North East Commission (NEC), Govt. 

Assam, Arunachal Pradesh and Nagaland 

and other SIDBI stakeholders.  

 

The activities of the institute include 

identifying development requirements, 

designing and organizing programmers for 

both development staff and entrepreneurs, 

and building effective training strategies and 

methods for seminars and workshops for 

various target groups and locations(11). 

 

Entrepreneurship Development Institute 

of India (EDII)  

 The Indian Institute for Entrepreneurship 

Development (EDI) is an autonomous and 

not-for-profit organization established in 

1983 and is a member of the Industrial 

Development Bank of India (IDBI) IFCI 

Ltd. India ICICI and State Bank (SBI). The 

Institute is registered in accordance with the 

1860 Registration and Public Trust Act 

(1950). (12) 

 

The Institute of Small Enterprises and 

Development (ISED) 

 Small Business Development Institute 

(ISED) means "sustainable development 

through business." It is a multifaceted center 

for advanced learning and training in the 

field of development. Over the past decade, 

the Small Business Institute has focused on 

initiatives for research and development, 

education, innovative program design and 

development initiatives, advocacy and 

networking aimed at sustainable 

development through the creation of a 

company. 
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Factor Affecting Entrepreneurship 

Development(12-14) 

Culture  

Attitude to wealth, elders, youth, 

experimentation, risk, work, profession, 

achievers, success etc. Family, extended 

family, collective ownership vs. individual, 

Treatment of women, castes, classes, 

minorities etc., Religion and ethical attitudes 

to business. 
 

Infrastructure 

Tangible, intangible, telecommunication, 

transport, distribution, health, public safely, 

law and courts, education, system, etc. 
 

Social  

Demographic profile (e.g. ageing population 

reduces entrepreneurship and start up rates) 

Immigration and migration patterns, Caste 

and class rigidities. 

 

Economic  

Growth opportunities, domestically and 

across borders Cyclical opportunities and 

threats (unemployment may lead to 

entrepreneurship) 

 

Legal And Regulatory  

Administrative burden imposed on smaller 

firms and start ups Regulatory barriers 

(licenses, etc) Property rights (tangible, 

intangible) can be protected and marketed. 

Right to incorporate and costs of 

incorporation Costs of defending or 

enforcing agreements or rights Penalties 

imposed for “failure”, treatment of 

bankrupts Specific regulation and laws 

relating to specific markets or activities. 

 

Information  

Access to information about opportunities, 

technology, partners, laws and regulations 

etc. Freedom of press and ability to advertise 

or disseminate information (e.g. about new 

products) Accessibility of ' information in 

different languages. 

 

Finance  

Discrimination in finance(e.g. age, gender, 

class discrimination) Sophistication and 

development of markets (e.g. microfinance, 

start up and seed finance, angles, equity, 

religion (e.g. Muslim finance), Venture 

Capital, second board and OTC markets, 

mezzanine, etc.) Continuity in financial 

markets (are the gaps in the markets, or can 

an entrepreneur expand smoothly from seed 

to IPO).  

 

Competition in financial markets (e.g. 

competitive finance markets reduce the 

margin above cost of finance, to lenders, and 

increase range of services). Ability to use 

property rights as security (enables ' 

entrepreneurs to secure finance) 

 

Technology  

Access to large firms or universities and 

research labs for technology transfer. Access 

to supply chains. Access to incubators and 

technology support 

 

Education and Human  

Levels of literacy, numeracy Computer and 

ICT were categorized for this like 

modernization of the higher education 
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Resources  

Literacy-Specific education in 

entrepreneurship at school, university 

Access to training programs mentoring, 

advice 

 

Market Structures 

 Monopolistic behaviors, predatory pricing 

by large Firms, Networks, cluster Flexibility 

in labour markets. 

 

 Suggestions 

1. Public companies should be limited to 

industries and sectors where private 

companies, individuals or companies 

generally do not feel attractive. Existing 

public enterprises are being improved by a 

relatively rational focus on better 

management and research and development. 

R & D departments of government 

companies need to be rationalized.  

 

2. Every possible effort to develop industrial 

culture. The core of the entrepreneur must 

realize that it is the driving force because it 

implies positive behaviors and initiatives by 

nature's entrepreneurship. Motivated 

individuals with the right combination of 

skills and attributes can follow their goals 

with unimaginable courage and passion.  

 

3. Modern management education and 

industrial education need to be developed, 

and management education is regarded as 

effective value added. We need to provide 

large-scale facilities to dispatch talented 

young men to overseas business schools. A 

well-equipped new industry training 

conference can also be confirmed. Often, 

entrepreneurs turn into managers.  

 

4. The development of the backward region / 

region is a new challenge for development 

and should be effectively implemented. 

These programs await new entrepreneurs 

who can provide the technical and 

professional expertise and management 

skills they desire State. 

 

5. Economic management needs to be more 

efficient and economic policies to ensure 

that their goals can be achieved in the 

general interest of economic management, 

which will greatly contribute to ensuring and 

increasing the supply of entrepreneurship.  

 

6. The monopoly return on some large 

enterprise owners is bad and highly 

regulated. General policies to encourage 

small businesses are slowing to activate and 

expand their leadership potential. Economic 

policy will promote the tax, commercial, 

industrial or agricultural humble enterprises 

in a well designed, or changing society, and 

promote the healthy development of 

entrepreneurship. This has an exciting 

impact on entrepreneurship and technology 

at home.  

 

Conclusion 

 According to recent media reports, IIM's 

management graduates are thinking of 

rejecting job offers and starting their own 

business. This is a welcome change that 

indicates that entrepreneurship is much 

better than busy active and monotonous jobs 

provided by multinational corporations.  

 

Entrepreneurship not only creates 

entrepreneurship, but creates jobs for other 
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companies. Therefore, it plays an important 

role in economic development. 
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Abstract  

 

Currently, there are several cooperative banks that perform the multifunctional functions of finance, 

administration, monitoring and development in the form of expansion and development of cooperative 

credit institutions. In other words, a cooperative bank must be a friend, a philosopher and a guide for the 

entire cooperative structure. It provides clients with research on bank performance and lending practices. 

The customer receives several types of loans from the bank. They also suggested that banks use state-of-

the-art financial technologies such as ATMs, Internet / banking, and credit cards to bring banks to 

private banks. 
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Introduction 

Banking has brought wonders to the world 

economy. A simple way to lend money to a 

borrower after receiving a deposit from a 

depositor is to stimulate cash flow through 

productive use and investment. It can grow 

the economy again. In the absence of bank 

activity, savings in our homes will not 

move, entrepreneurs will not be able to raise 

money, and ordinary people dreaming of 

new cars or homes cannot buy cars or 

homes(1). In 1904, the government of India 

launched a partnership movement in India. 

The government has decided to develop 

cooperatives as institutional bodies to 

address the wiser and rural debt problems 

that have become a curse for the population. 

In this situation, the cooperative bank acts as 

a balance center(2). 

 

Cooperative banks are small businesses 

organized into cooperative organizations 

operating in both urban and non-urban areas. 

These banks have traditionally focused on 

communities, regions and working groups 

and are primarily lenders to micro-

borrowers and businesses. The term Urban 

Co-operative Banks (UCBs) refers to major 

cooperative banks in urban and semi-urban 

areas, although not officially defined(3). 
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These banks were able to borrow only for 

non-agricultural purposes until 1996. At the 

end of March 2011, there were 1,645 UCBs 

in the country, the majority of which were 

unplanned UCBs. Also, most UCBs operate 

in a single state, but more than 42 UCBs 

operate in more than one state.  

 

Today, however, this limitation is no longer 

known. Cooperative bank funds in 

agricultural activities mainly in rural areas 

including agriculture, animal husbandry, 

milk, hatchery, personal finance, etc., with 

some small industrial activities in the field 

of independence, whereas urban areas 

cooperative banks are essentially a variety of 

people Categories for industries financing, 

small units and home loans(4). 

 

The bank offers most of its services to 

individuals and business customers, such as 

savings and bills, vaults, loans or mortgages. 

Facilities such as Internet banking and 

telephone banking are not important for 

middle-class users who can save money. 

Although not superior to private banks in 

terms of facilities, the interest rate is 

certainly competitive. However, unlike 

private-sector banks, the process is not 

rigorous and the documentation process is 

slow if it is difficult to get approved loans 

quickly(5). The criteria for obtaining UCB 

loans are less stringent than commercial 

bank loans. 

 

Organisation 

An organization is a systematic organization 

to achieve specific goals. Each organization 

is made up of three components: people, 

goals, and systems. Every organization has a 

clear purpose. This goal is usually expressed 

as a goal. Each organization is made up of 

people. Each organization has a systematic 

structure that defines the limits of each 

member. Some members are administrators 

and some members are agents(6). 

 

An organization is the social integration of 

people who organize and manage to meet 

needs or pursue common goals. Every 

organization has a management structure 

that defines the relationship between the 

various activities that can perform various 

tasks and the roles, responsibilities, and 

powers that share and assign to members. 

An organization is an open system that 

affects and is impacted by the environment. 

 

Arrangements for people with different 

backgrounds, different educational 

qualifications, and different interests to work 

towards a common goal are called 

organizations. It is important for an 

employee to manage the inevitable staff in 

the organization(7). Organizations form the 

basis upon which the entire management 

structure is built. It means the development 

of a framework that divides the entire 

organization into management components 

to facilitate the achievement of objectives or 

goals. Therefore, an organization is an act of 

moving things into action(8). 

 

Pfinner and Sherwood organizations have 

defined many people as patterns of how they 

relate to each other in establishing a 

deliberate system of mutual consent that 

deals with too much intimate contact and 

complexity of work with all others.  
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Organization Management 

Organizational management helps you get 

the most out of all your employees so they 

can work within a specified time frame. 

Organizational management brings together 

employees to give them loyalty. 

Organizational management refers to a 

technology that enables people to 

collaborate on a common platform and work 

on a common set of predefined goals. 

• Organizational management enables 

optimal use of resources through careful 

planning and control at the workplace. 

• Organizational management gives 

employees a sense of direction. 

 

Individuals are aware of their roles and 

responsibilities and know what to do in their 

organizations. Effective management 

ensures your organization's profitability. In 

lay language, the organization speaks about 

the efficient treatment of organizations and 

employees(9). 

 

Organisational Structure 

Good organizational structure is the key to 

company success. Organizational structure 

enables coordinated and controlled 

coordination to achieve common goals by 

systematically combining interdependent 

parts to form a united entity. The 

organizational structure plays an important 

role in the administration. The efficiency of 

management depends on the health of the 

organizational structure. 

 

Objectives of the Bank(10) 

The following are the goals of the bank. 

 Banking (banking means repayment by 

check, design, order or other means 

within the meaning of the Bank Check 

Act (1949 Banking Act); ). 

 With the permission of the registrar, open 

the branch at the appropriate place in the 

district. 

 Develop, support and coordinate the 

business of the society in which it 

belongs. 

 Promote the economic interests of bank 

members in accordance with the 

principles of cooperatives and promote 

the operation of union cooperatives 

registered in accordance with the law. 

 As a center for helping and balancing the 

Himachal Pradesh cooperative society 

registered under the Act. 

 Social supervision regulation 

 Regular cooperative meetings Rules for 

taking the necessary measures in relation 

to the holding of meetings and the 

functioning of resolutions at meetings. 

 Farmers' lending institution in Himachal 

Pradesh. 

 Loans and loans create and open design 

and cash credit accounts for member 

organizations. 

 Receive accounts, designs, checks and 

other bargaining arrangements on behalf 

of members and nonmembers, and 

provide payment options. 

 Sell securities for surplus funds 

investment and become agents of buyers 

and sellers of government securities. 

 Currently, to receive money from 

savings, fixed or other accounts, and to 

collect or borrow money from time to 

time, such funds are deemed necessary 

for the purposes of the Bank to the extent 

the Board deems it appropriate. 
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 Start and maintain calculated funds to 

benefit employees and dependents. 

 Acquisition, construction, maintenance or 

alteration of buildings necessary or 

convenient for the purpose of the Bank 

 Provisional loans for purchase and 

construction of buildings and purchase of 

vehicles for bank employees. 

Based on the above analysis, it can be 

concluded that banks can play a crucial role 

by supporting the needy co-operative 

societies. 

 

Organization And Management Of The 

Bank(11) 

The work of partner organizations should be 

resolved through democratic procedures. At 

a minimum, bank executives need to be 

aware of at least some management 

practices and should keep in mind the 

development of the Banks and, ultimately, 

the BOD and the cooperative banks with 

sufficient knowledge and experience to 

assist them. It depends on the strength of the 

member. As the population grows, many 

people fall into the collapse of cooperative 

banks. Sound membership growth will mean 

Yeoman's services in the development of 

cooperative banks.  

 

What is really needed for the development 

of a cooperative bank is a serious and honest 

member. Collaborative banks should play an 

important role in achieving the everyday 

development of a field of functioning by 

meeting the financial needs of every 

individual, without distinction of caste, 

religious interests, community or income 

levels. RBI has urged the board of existing 

and newly formed cooperatives to change 

attendance to abolish such restrictions for all 

members(5). 

For the success of a cooperative enterprise, 

the efforts and interventions of individuals 

and organizations at different levels of 

government are responsible. In general, we 

talk about top management, middle 

managers and low management as part of 

the overall organization. 

Management is the last authority responsible 

for the success or failure of a business 

company. The board makes policy decisions 

and entrusts executive management with 

these decisions. In general, the board is 

considered a trustee of the membership 

funds in the cooperative and is responsible 

for the management and management of the 

funds. It is not involved in routine 

management(12). 

 

In fact, however, I learned that the role of 

government differs depending on the 

situation. In addition to the role of the Board 

of Directors, which is composed of elements 

identified in a determined interest, the role 

of the General Board of Directors depends 

on the role of individual members and the 

perception of democratic control principles. 

His role in the role of the Vigilance 

Commission or decision-making committee 

tends to deal with the details of the internal 

issues of society rather than the broader 

problems that can cause strategic planning 

problems.  

 

This problem of observing democratic 

controls that contradicts the board's 

desirable governance direction can best be 

addressed by exposing systematic training, 

training, and leadership to external practices, 
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The inclusion of cooperative education as 

one of the cooperative principles(13). 

 

The Board of Directors is the primary 

governing body and all responsibilities of 

the banking business are established by the 

general supervision, direction and 

management of the bank. The central 

organization, as is known by all 

organizations, whether public or private, is 

set up to manage and achieve the goals of 

the organization. 

 

The Board acts in accordance with sound 

business principles that take into account 

common interests and the welfare of the 

cooperative community. It establishes 

organizational policies and makes decisions 

about the preparation and enforcement of 

plans. The management of the bank 

determines the number of groups and public 

officials. There is also a senior officer. 

Banking is organized through the 

headquarters of the bank, namely head 

office and branch offices(14). 

 

 
Figure 1: Distribution of Workforce in a Banking Sector. 
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Problems Faced By Cooperative 

Banks(15) 

1. The cooperative financial institution is 

facing severe problems which have 

restricted their ability to ensure smooth flow 

of credit 

 Limited ability to mobilize 

resources. 

 Low Level of recovery. 

 High transaction of cost. 

 Administered rate of interest 

structure for a long time. 

 

2. Due to cooperative legislation and 

administration, Govt. interference has 

become a regular feature in the day–to-day 

administration of the cooperative institution. 

Some of the problem area that arise out of 

the applicability of the cooperatives 

legislative are: 

 Deliberate control of cooperatives by 

the government. 

 Nomination of board of director by 

the government. 

 Participation of the nominated 

director by the government. 

 Deputation of government officials 

to cooperative institution etc. 

 

3. The state cooperative banks are not able 

to formulate their respective policies for 

investment of their funds that include their 

surplus resources because of certain 

restrictions. 

 

4. Prior approval of RBI is mandatory for 

opening of new branches of SCBs. The 

SCBs are required to submit the proposal for 

opening of new branches to RBI through 

NABARD, whose recommendation is 

primarily taken into consideration while 

according permission. 

 

Suggestions 

1. The banks should adopt the modern 

methods of banking like internet banking, 

credit cards, ATM, etc. 

2. The banks should plan to introduce new 

schemes for attracting new customers and 

satisfying the present ones. 

3. The banks should plan for expansion of 

branches. 

4. The banks should improve the customer 

services of the bank to a better extent. 
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Abstract  

 

How can you resolve the shortcomings of insufficient size by analyzing existing structures to answer the 
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Introduction 

Tourism is a sector of the economy that can 

only be defined in terms of demand. The 

money spent by domestic and foreign 

visitors goes to a variety of different 

companies in various branches. These range 

all the way from industrialized sectors with 

large companies to small retailers and 

service providers(1). 

 

Heterogeneous branch of the economy 

with dual structure 

A tourism industry as such does not exist. 

Structures in tourism are fugitive. They 

begin to exist only in the presence of visitors 

in search of a bundle of tourism services. 

Moreover there is an important distinction to 

be made between the type of tourism where 

the travel and stopover arrangements are 

made on a collective basis by tour operators, 

and individual tourism organized by the 

visitors themselves. The Tourism Satellite 

Account as part of the national account is a 

concept which helps us to see beyond the 

heterogeneous nature of tourism producers, 

on the basis of a theoretical-statistical 

construct(2).  

 

Satellite accounts bring together the 

branches that depend mainly on the 

spending of visitors, branches which are the 

components of what we call the “tourism 

industry“. Tourism includes industrialized 

sectors such as tour operators and the 

airlines as well as branches dominated by 
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small-to-medium enterprises (SMEs) such as 

the hotel and catering sector. 

 

In practice tourism has acquired a dual 

economic structure. It involves big 

companies that organize travel, transport and 

stopovers in an industrial manner. They 

have their headquarters in most cases in the 

agglomerations of the countries from which 

the visitors come(3). Applying global or 

international strategies they take advantage 

of local tourism potentials and offer 

standardized products (Figure 1). 

 

Characteristics 
Travel and Tourism 

Industries 
Destination Oriented SME'S 

Tourist Functions 
Organization information 

Transport 
Welcome Hospitality Leisure 

Tourism Related Industries 
Travel agency Airline 

Industry, Others 

Accommodation Food and 

Beverages, Cable cars, Others 

Corporate Organization Large Companies SME's 

Figure 1: Heterogeneous sector with a dual structure. 

 

Unlike major companies in international 

travel and tourism companies, the 

destination of traditional tourist destinations 

is a small and medium-sized enterprise 

(SME) safe that produces retail services. 

They are primarily engaged in the residential 

and restaurant business as well as services 

that organize cultural and sporting activities 

for visitors(4). 

 

 
Figure 2: Micro-Structured accommodation sector in developed countries. 

 
 

Strengths and weaknesses of industrial 

and retail tourism production 

Production and business statistics show that 

there are relatively few small and medium-
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sized tourism companies in all developed 

countries (OECD, 2004). On the other hand, 

small businesses with nine to nine 

employees account for 60% to 90% of all 

OECD companies in major tourism sectors 

such as travel agencies and hotel 

transactions (Figure 2). However, these are 

generally small and medium-sized 

enterprises with more than half of total sales, 

considering the sales portion of the lion(5). 

 

The fact that many companies that rely on 

the tourism industry have the structure of 

small businesses reflects consumer 

preferences and the need for customized 

tourism services. Many tourists want to take 

their vacation as a personal experience. This 

means high-quality, personalized service. 

Small businesses (SMEs), which make up 

the majority of the industry, are potentially 

flexible and unique in their quality of 

service to meet the rapidly evolving 

requirements of individual visitors(6).  

 

Or, In fact, many people have lost this 

ability. It is becoming increasingly difficult 

for small businesses to survive and prosper 

in a highly competitive market. The 

marketing strategies adopted by most 

companies focus on recurring issues, making 

it difficult for these companies to change, 

adapt and innovate. Also, the possibility of 

rationalization is limited because of its small 

size and very high service personality.

 

 
Figure 3: TUI, the world Biggest Tour Operator. 

 

Large tourism companies such as airlines 

and hotel chains can benefit from scale to 

penetrate and dominate new tourism 

markets. Reduce costs and increase revenue 
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with standardized products and services. 

Higher benefits can increase productivity 

and growth. But even bigger tourism 

companies are not safe places(7). Vertical 

integration TUI, one of the world's leading 

tour operators with a wide range of tourism 

services and the largest portion of today's 

value-added chain, has more than 80 sub-

brands. But you can be forced to "shrink" 

and "divide" parts of the empire that will 

become a new SME every day (Figure 3). 

 

Imperfect competition as the dominant 

market structure 

The international tourism market is 

becoming more liberalized. The impact on 

the international travel and tourism industry 

is not the same as the tourism-dependent 

SMEs. However, the situation of incomplete 

competition is found in both areas. Tourist 

competition is not complete. International 

travel and tourism operators are often 

"voters" in the world market. They can 

differentiate products and markets. They do 

not depend on individual destinations. These 

companies focus on growth. As the scale 

grows, economies of scale are achieved. 

They push out competitors in the market(8). 

 

Therefore, the international travel and 

tourism industry is under shattering. This 

can create an oligopolistic structure (as is 

the case in all major tourism sectors such as 

tourism operators, airlines and marine cruise 

companies) (Figure 4). 

 

 
Figure 4: Imperfect competition as a dominant market structure in tourism. 

 

Despite the intense competition among a 

large number of service providers, the 

situation for SMEs that rely on the tourism 

industry is completely different. In principle, 
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this part of the stamping of goods and 

services departs. There are natural, cultural 

and artificial tourist attractions to distinguish 

products and services. Each destination is 

unique because of its product 

differentiation(9). 

As a result, there is an exclusive competition 

between destinations. SMBs that rely on 

sightseeing benefit from the uniqueness of 

their destination. Each destination is 

characterized by a tradable brand that is as 

economical as a consumer goods industry. 

The price is therefore a strategic variable for 

entrepreneurs who are willing to pay a 

premium at a market price determined by 

the cost of the visitor. In fact, he can choose 

from a wide range of pricing policies in the 

context of value-based pricing(10). 

Market strategies for destination oriented 

SMEs 

Indeed, the natural market strategy for 

destinations is to emphasize the uniqueness 

of products and services. If successful, 

SMEs that rely on local tourism can benefit 

from recognition and recognition of their 

destination(11). The brand value of the 

destination can provide economic benefits 

and raise the price above marginal cost 

(Figure 5). 

 

From an economic point of view, it is not 

yet clear how the destination will occur. One 

of the most important factors is undoubtedly 

driving the company's business level and 

driving geographic concentration. For 

example, there is no five-star hotel in every 

destination. Once you have a foundation 

stone, there is a strong incentive for further 

development(12).

 

 
Figure 5: Destination Advantage of SME’s. 

 

Numerous installations and equipment 

creation and operation results in flocculation 

effects. This contributes to an increasing 

number of attractive infrastructure and 
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tourist destination destinations such as 

wellness centers and shopping areas. This 

gives individual tourists a very desirable 

choice of products and services. These 

destination-related benefits allow individual 

SMEs to increase revenues while reducing 

costs(13). 

 

Differentiation is a strategy for the 

destination because consumer needs change. 

The love of diversity makes it possible for 

developed countries to exchange profitable 

tourists. Exclusive rents to destinations and 

SMEs largely offset what consumers want. 

This explains the compatibility of existing 

proprietary destination structures and 

competition principles based on market 

economies. 

 

However, differentiation of destinations has 

not only benefits, but also the development 

of umbrella brands is difficult and costly. 

The cost will increase depending on the 

level of differentiation. Brand management 

requires continuous investment in product 

improvement and quality assurance systems. 

Multifunctional delivery of products and 

services is obviously costly because of the 

need for infrastructure support. FIT's 

differentiation strategy excludes the benefits 

of specialization and standardization(14). 

 

The Need for Co-Operation 

Monopolies fail to produce the most 

efficient structures because producers 

restrict production to increase production 

rather than justify costs. In the long run, they 

are becoming increasingly competitive with 

international travel and tourism companies. 

 

Destination-oriented individual tours are 

expensive. The price of the services offered 

by individual SMEs is a huge sum. There 

are few "all-in" proposals. As a divided 

industry of SMEs, the tourism industry 

generates high costs. Tourists and Factors 

The market is weak. Therefore, the capacity 

of SMEs by destination is not utilized 

properly and does not generate much profit. 

The economic situation of SMEs at their 

destination can be improved by 

collaborating with others, providing services 

and promoting them as a package.  

 

Collaboration is essential for the positioning 

and marketing services offered by small 

businesses. It is also a way for your 

company to increase productivity and reduce 

costs. SMEs should consider optimizing 

their unused potential for internal growth 

before considering cooperation. Additional 

cost for the hotel, additional seating in the 

restaurant or the added capacity of the cable 

car company will reduce your average cost. 

In this way, SMEs can grow optimally(15). 

 

Collaboration should only be considered if 

the company's own products and services 

are insufficient and additional products and 

services are not available in the marketplace. 

Collaboration has an economic sense only if 

it increases profits and reduces costs. In 

certain areas where concentration is 

required, the degree of cooperation will be 

greater. For example, the development and 

operation of information and reservation 

systems at the destination level requires 

relatively intensive cooperation(16) (Figure 

6). 
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Figure 6: Market co-ordination mechanism for SME’s. 

 

For SMEs that rely on tourism, cooperation 

rarely works in line with the standards of the 

industrial economy. Vertical cooperation in 

long-standing, destination-level market 

communications is almost ineffective. As 

part of destination marketing, this task is 

delegated to a local, regional or national 

tourism organization. 

 

One possibility that is being discussed at this 

time is that SMEs are increasingly pressured 

by competition regardless of whether their 

own destination management should 

approach the market as a single competing 

firm. This approach requires the 

management and integration of hierarchical 

types of target service providers. There are, 

of course, vertically integrated destinations 

such as "unifying" the North American ski 

resort of the Rocky Mountains and the 

southern hemisphere of the Southern 

Hemisphere(17). 

 

From a macroeconomic point of view, 

destinations are primarily a fragmented part 

of SMEs in markets where supply is both 

supply and demand side. It is also important 

to take advantage of the existing potential of 

cooperation. 

 

In fact, horizontal cooperation as well as 

vertical cooperation by tourism 

organizations play an important role. At the 

branch level, horizontal integration is 

increasing, which means that individual 

SMEs provide independence. SMEs in the 

accommodation sector must pursue an 

additional scale economy through regional 
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cooperation. In some cases, a freely 

assembled hotel chain that skips the world is 

working together on marketing. In 

particular, the number of integrated hotel 

chains is growing at rapidly growing 

destinations(18). 

 

Overcoming the Cost Disease 

A major problem in the micro-structured 

tourism industry is the lack of productivity. 

Tourism SMEs suffer from dietary diseases. 

Their productivity is lower than the average 

of other sectors of the economy. This 

productivity deterioration should be 

compensated by price increases. This 

process is twice as harmful to SMEs. Their 

service is so expensive that they risk being 

priced in the market. And because it is less 

competitive than other economic sectors, 

getting production factors such as labor and 

capital is getting harder and harder(19). 

 

To cure a disease requires new and 

innovative solutions for the production and 

marketing of tourism services. In this 

context, the dissemination and incremental 

implementation of innovative applications 

play an important role. Nowadays there is an 

effort to transform tourism industry from 

pure service industry to "experience 

industry". You also need to use more 

information technology. The fundamental 

innovation applied to the tourism industry 

can increase the productivity of the sector 

(Figure 7). 

 
Figure 7: Basic Innovation to overcome cost disease of SME’s in Tourism. 

 

Tourism is a kind of dream factory. Vendors 

that create unique experiences increase 

service value and revenue. To enhance the 

experience of a tourist resort, you should 

create a new bundle service, create a cozy 

atmosphere and serve theater on stage. 

Unlike the international travel and tourism 

industry, which has standardized products, 

small and medium-sized enterprises (SMEs) 

are bound to offer individual visitors an 

unforgettable experience(20). 

 

Sightseeing-dependent SMEs have already 

begun to use information technology. Even 
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today's smallest companies can always exist 

in global markets due to the information 

path. Low-cost direct booking is no longer a 

problem. This can be done via email or 

through advanced destination information 

and scheduling systems. Internet and online 

services have helped the tourism-focused 

SMEs and traditional destinations recover 

the muscle of the market. 

 

Information technology is primarily 

intended to help small-scale tourism workers 

improve productivity. Today it is possible to 

outsource many "back office" services, so 

that the management of the company can 

focus on the core functions to ensure the 

quality of service and take care of customers 

to enhance the value of experience(21). 

 

An important question about the future of 

SMEs, which rely on the tourism industry, is 

how the use of information technology 

systems can be used to optimize market 

positioning and productivity. It is a problem 

that is not always solved because of lack of 

know-how. The quality of a tourism 

organization plays an important role because 

it can develop costly management, 

information and reservation systems at the 

destination level.

 

 

 
Figure 8: Endogenous Growth Opportunities. 

 

Making the best use of endogenous 

growth opportunities 

Tourism is perceived as a way to solve the 

economic problems of increasingly remote 

areas, traditional industrial areas and expired 

downtown areas. Another factor is the 

misunderstanding that SMEs, the backbone 

of tourism, can be developed without special 

know-how or funds. Experience has shown 

that tourism can actually be successfully 

developed only in certain situations. You 

can develop your sightseeing in the places 
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you need. These are the raw materials of the 

tour that bring visitors, and their value is 

determined by the visitor's willingness to 

pay. The location and potential of the origin 

markets also play an important role, 

Transportation and time costs(22). 

Entrepreneurs and policymakers can not 

create extrinsic factors that do not exist 

(Figure 8). 

 

According to research, it is said that the 

aggregation effect combined with the scale 

advantage at the enterprise level that 

enhances the competitiveness of the tourism 

center. This allows the tourism center 

company to produce products more 

efficiently and at lower cost than 

competitors outside the center. They lead to 

competition inside and outside the 

destination, and endogenous growth(23). 

 

The role of SMEs in tourism development 

has changed in the era of globalization. 

Tourism centers have grown in 

industrialized countries. As competition is 

fierce and the destination is turning into 

adulthood, the tourism industry is now in the 

best position in the process. The size of the 

company is growing in this region. In this 

context, a larger destination is a prerequisite 

for business growth to ensure the scale 

change required. 

 

These tourist centers hang cluttered shadows 

behind the scenes. SMEs can jeopardize the 

growth of small areas, which means that 

they have no choice but to provide a niche 

market as a result of a certain size that limits 

growth opportunities. In fact, economies of 

scale or those without interest can only grow 

in areas where larger destinations can not be 

developed. Examples of such niche activities 

are "accommodation" or sustainable 

development of natural park tourism. 

Emerging markets grow by emerging 

economies and travel organizations in 

developing countries. Most investors are 

foreigners. They have established major 

tourism complexes with standardized 

services using state and international 

communities. This new player focuses on 

the international market(24). 

 

Despite the best intentions of government 

tourism policy in the first stage of industrial 

development, there is little room for SME 

development. SMEs generally begin to 

emerge as the latter stages of development, 

especially the emergence of internal tourism. 

 

State incentives for tourism-dependent 

SMEs 

Another question is whether the 

development and survival of tourism-

dependent SMEs requires specific 

incentives. What is the value of SME 

promotion in terms of tourism policy? The 

basic objective of tourism policy is to create 

basic conditions favorable to tourism 

industry as a whole. Training in the tourism 

sector, infrastructure support, destination 

marketing and competition, innovation and 

cooperative development, and conservation 

of natural and cultural landscapes are 

irrelevant to the size of the company(25) 

(Figure 9). 
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Figure 9: Promotion of SME’s as a part of overall tourism policy. 

 

Tourism policies may not be particularly 

relevant to private sector activities. 

Exceptions are actions that are effective at 

this level. For example, in some countries 

funds are provided for the renewal and 

development of startups in the 

accommodation sector. We need action in 

this area. When credit facilities are 

allocated, market distortions occur and 

damage to small and medium enterprises 

occurs(26). 

 

Conclusion 

The fact that the travel industry is mainly 

created from the perspective of SMEs is 

considered a sufficient justification for 

national intervention through tourism policy. 

For example, promoting cooperation is 

justified by the existence of high transaction 

costs, mainly in small businesses and 

segmented tourism. The tourism structure 

was justified in order to limit the 

opportunities for research and development 

in relation to the promotion of innovation. In 

fact, there is no innovation that can be 

patented in the tourism industry, so you can 

earn monopoly profits to pay for your R & 

D projects. The quality of tourism policy can 

be measured by the degree to which 

governments can limit the shortcomings of 

small businesses without taking advantage 

of them. 
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Abstract  

In the first place we add things like sampling, error sources, and finite-size scaling analyses with the 
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Introduction: 

One is generally interested in their collective 

properties, which are properly defined within 

the framework of statistical mechanics, for 

systems with many interactioning fermions.The 

interplay between charge and spin has many 

revolutionary phenomena compared to isolating 

magnets in which the spin degrees of freedom 

are selected (orbital degrees of freedom may 

also they are included, but add to complexity 

enormously, and are not considered 

here).Typical questions you ask about a device 

are related to its magnetic condition and whether 

it is insulating or metallic or superconducting (is 

it magnetic? If so, what is the arrangement?). 

A deeper understanding of the interplay 

between the degrees of freedom of spin and 

charge can be accomplished through models, 

which should be easy enough to quantify 

quantities compara- ble with experiments while 

capturing the basic physical mech-anisms 

responsible for the observed behaviour. The 

simplest model which describes teracting 

fermions on a grid is the Hubbard model [1] of 
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a single band, described by the grand-canonical 

Hamiltonian. 

……………………..(1) 

Where t is the integral hopping (that defines the 

energy scale, hence we take t = 1 in the entire 

paper), U is on-site repulsion of coulomb, is the 

chemical potential to con-trolling fermion 

density, and i is running over d-dimensional 

lattice; we only consider Hop-ping, as denoted 

by h:::i, between the nearest neighbours for the 

time being. 

The model Hubbard [even in the most 

straightforward form Eq. (1)] is soluble in one 

dimension only exactly; but correlation 

functions are not readily avail- able via the 

Betheansatz.At higher dimensions it is 

important to rely on approximation schemes, 

and the extraction of information on strongly 

correlation fermions has proven to be crucial by 

numerical technologies such as Quan- tum 

Monte Carlo (QMC). 

Since the first classical system Monte-Carlo 

method was designed at the beginning of the 

early 1950’s [2,3,4] there have been numerous 

QMC algorithms proposed.They have a 

different classification, the aspect you want to 

highlight depends on.For example, the classes 

of freedom may be classified as either a 

continuum or on a lat- tice; or as a base or a 

finite-temperature framework; or as variant or 

projective; or even as detailed in their 

implementation, like in the event of an auxiliary 

field being implemented, or as in the event of a 

Green's function constructing itself by power 

being method. 

Monte Carlo simulations for 'classical' spins 

Our aim was to quantify the volume of the 

partition function and the various averages, 

including correlational functions, with the 

description of all system configurations. These 

quantities are measured in all configurations. 

Consider the case of the Ising model for 

description, 

……………….(2) 

where J is the exchange coupling and = ±1 

There are 2Ns configurations in phase space for 

a lattice with Ns sites.All such configurations 

are obviously not equally important: note, C, 

with energy E(C), is µ exp[-E(C)/kBT], which is 

the probability of occurrence of one set-

up.Accordingly a importance sampling of the 

configurations[3,4] constitutes the fundamental 

Monte Carlo strategy. The algorithm 

Metropolis [2] can be used to implement this in 
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turn.You can imagine that you have a walker 

who visited every lattice site and tried the site 

from the random spin setting C º |s1, s2,¼,sNsñ, 

Let's say that the walker is currently on site i to 

see how this is achieved, and then call C¢ the 

configuration acquired by flipping si from 

C.The energy configurations differ from DE = 

E(C¢)-E(C) = 2Jsi sj, whereby the prime in 

the sum restricts j to nearest neighbour of 

i sites. The ratio of the Boltzmann factors 

corresponding then is 

………………..(3) 

Thus, if the DE< 0, C¢ correspondence in a 

chain should be recognized as a new 

configuration. On the other hand, if DE> 0 the 

new setup is less possibly, but still with 

probability r¢ acceptable; the effect of 

fluctuations is simulated by this option. 

Alternatively [4], a heat-bath algorithm can be 

implemented, where C¢ is possibly accepted. 

…………….(4) 

In both situations, it should be noted the local 

character of the update of the configuration; 

that is, flip acceptance has no effect on the 

condition of all other spins. This does not 

extend to quantum systems, as we can see.The 

walker then goes ahead and tries to reverse the 

spin on one of the listed processes. The walker 

returns to the first site and attempts to roll back 

all the sites after he has swept through the entire 

grid.You must make sure that you sweep 

through the gate several times to thermalize the 

system at a given temperature; usually this 

warming up stage takes several hundreds to a 

couple of thousand sweeps but in some cases it 

can be very slow.When the system has been 

warmed-up, average values can be ‘measured’. 

Suppose we stored Az as the quantity A at the 

end of the z-th sweep. It would therefore seem 

to be normal for the thermodynamic mean áAñ 

to be calculated after Na such sweeps 

…………..(5) 

A group of G-averages, 1, 2,¼ , G, may 

minimize correlations between measures, which 

lead to a final average 

……………….(6) 

Once Ag's is assumed to be an independent 

random variable, the central boundary theorem 

[5] applies, and statistical errors are calculated 

as being on average A 

………………(7) 
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Moreover, systemic errors, in which finite-size 

consequences, must be taken into account. 

………………….(8) 

Where x is a critical exponent to be described 

below and f(z) is a scaling function with very 

particular behavior within z << 1 and z >> 

boundaries 1. In the former boundary, the 

correlation range should be restricted by the 

device boundaries and one must have 

…………………(9) 

So there seems to be an explicit L-dependence. 

In comparison the scaling function must restore 

the normal size-independent form when 

correlations do not discover the system's 

finiteness. 

…………………(10) 

This established the exponent critical x. This 

principle of finite-size scaling (FSS) can be 

used in data analysis so that the extrapolation 

can be placed on firm grounds to the 

thermodynamic maximum. 

To finish off the implementation of the Monte 

Carlo method for classical spins can be 

streamlined in a variety of ways, such as the use 

of bit-strings for states and the use of large 

histogram for data collection [6,7] in order to 

complete it. 

 

Conclusion: 

Although the debate was mainly centered on the 

simple Hubbard model the analysis of the QMC 

showed more development, for instance, the 

detailed Hubbard model [8], the impurity model 

of Anderson [9] and the model of Kondo lattice 

[10].QMC simulations have only recently been 

used for first time in disordered systems; see, 

e.g., Refs. [11, 12].   With the rising power of 

personal computers and workstations, several 

features of these and of more elaborate and 

realistic models can be foreseen soon. 

 

  

JMSOS  (2017) 49-54 © NRJP Journals 2017. All Rights Reserve Page 53 
 



Quantum Monte Carlo Simulations For Classical Spin                                                        Dr. Surendra kumar                                            

 

References: 

1. J. Hubbard, Proc. R. Soc. (London) A 

276, 238 (1963). 

2. N. Metropolis, A. W. Rosenbluth, 

M. N. Rosenbluth, A. W. Teller, and 

E. Teller, J. Chem. Phys. 21, 1087 

(1953).  

3. S. E. Koonin, Computational Physics, 

(Addison Wesley, NY), 1986.         

4. K. Binder and D. W. Heermann, Monte 

Carlo Simulation in Statistical Physics, 

Solid State Sciences, Vol. 80, 3rd 

Edition, (Springer, Berlin), 1997.    

5. F. Reif, Fundamentals of Statistical and 

Thermal Physics, (McGraw-Hill, NY), 

1965.          

6. P. M. C. de Oliveira, Computing 

Boolean Statistical Models, (World 

Scientific, Singapore), 1991. 

 

 

 

 

 

 

7. P. M. C. de Oliveira, T. J. P. Penna, and 

H.  J. Herrmann, Eur. Phys. J. B 1, 205 

(1998). 

8. T. Paiva, R. T. Scalettar, C. Huscroft, 

and A. K.  McMahan, Phys. Rev. B 63, 

125116 (2001).   

9. S. Zhang, J. Carlson, and J. E. 

Gubernatis, Phys. Rev. Lett. 74, 3652 

(1995);     

10. Y. Zhang and J. Callaway, Phys. Rev. B 

39, 9397 (1989). 

11. N. Trivedi, R. T. Scalettar, and 

M. Randeria, Phys. Rev. B 54, R3756 

(1996).         

12. R. T. Scalettar, N. Trivedi, and 

C. Huscroft, Phys. Rev. B 59, 4364 

(1999)   

 

 

JMSOS  (2017) 49-54 © NRJP Journals 2017. All Rights Reserve  Page 54 
 



  

JMSOS NRJP Journals 2017 © All Right Reserve Page 49 
 

Available online at http://www.nrjp.co.in 

 
 

Journal of Management Science,  

Operations & Strategies 

Vol. 1, Issue, 02. 49-65p, August, 2017 

 

 

NRJP Journals 

 
Related Journals Abstract 

 

Journal of Accounting, Finance & Marketing Technology 
 

Foreign Direct Investment: Future Demand of India 

Shyam  Mishra 

Abstract: July 1991 The India economy is a new vision began to exceed the population of India 

and 1 billion. Economic changes have had a significant impact on the overall economic 

development of almost all major economic sectors, especially the service sector. In addition, it 

has come a time when the Indian economy is actually integrated into the global economy. India 

has attracted foreign direct investment, especially during the reform period in Sectors such as 

telecommunications, construction and IT. Software and hardware were the main sectors for FDI 

inflows in India. India's economy as a whole, we can see that DBI inventory and long-term 

results are integrated. FDI will not cause miracles if the remaining restrictions are relaxed and 

more companies are open to FDI. Currently, our focus is on FDI trends and the results of the 

past 10 years in India. We also studied the effects of FDI investments in different sectors in the 

same period.  

Keywords: FDI, Economic Transition Period, Trade and Economy, UNCTAD. 

 

Marketing Strategies for Branding and Interactive Advertising through 

Telecommunication 

Deepak Tripathi 

Abstract: Internet advertising in various media is increasing day by day. Internet advertising 

includes all the benefits of print media and visual media. It was because of the interactive 

features better. There is no striking comment about advertising marketing strategy. Internet and 

other traditional media offer more for marketing strategy. Internet can contribute a lot to the 

appropriate brand position as possible database of possible customers. Due to possible 

interaction through pure, it provides a way to reach goals and intervals. Online advertising can 

change a particular marketing scenario. Globalization and liberalization can be more serious 

with the help of internet advertising.  

Keywords: Branding, Marketing Strategy, Interactive Advertising. 

 

 

     National Research 

  & Journal Publication 

http://www.nrjp.co.in/


Journal of Management Science, Operations & Strategies 
Vol. 1 Issue 2, 2017 

 

JMSOS NRJP Journals 2017 © All Right Reserve  Page 50 
 

New Age of E-Advertising via Interactive Telecommunication in Special Reference to 

Mobile Advertising 

Irshad Qureshi 

Abstract: The advertising industry has experienced enormous changes have evolved various 
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to a "peripheral." Achieving one of the essential conditions for quality and value is the quality of 

measurement and control technology. Now the days a lot of facilities were started for the 

common people by the bank for their ease and betterment. But very few people were aware about 
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service to our customers, is to achieve a competitive advantage. It is a chance to provide a 
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bank. The service sector has created new products, services and market opportunities over the 
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world of banking is more flexible payment methods and the development of more efficient 
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of good business management. Ethics are important because they prove the good business sense. 

Keywords: Ethics, Ethical Discipline Professional Ethics, Ethical Behavior. 

 

The Mutual Gain Perspective and Relationship between Employee Commitments to 

Company 

Amit Pandey 

Abstract: The concept of employee-employer relations will be as old as industry inherent in 

industry will always be a plume of industrial life. According to industry relations, we speak of 

the relationships between employers and employees, which are governed by the working 

conditions of the employees in the organization. Therefore, this topic contains some perspective 

of the employees which in turn govern by the organization and totally in hand of the employer, 

and the employers is working on a personal relationship with the organizations and employee 

regulating these relationships. 

Keywords: Employer-Employee Relationship, Management, Financial services, Industrial 

Relations. 

 

Journal of Commerce, Economics & Management 
 

E- Trading: Opportunity and Challenges 

Surendra Mishra 

Abstract: Much more awareness is needed on e-commerce and its benefits. It is important to 

establish appropriate communication strategies to broaden awareness of e-commerce between 

businesses by emphasizing benefits and eliminating possible misunderstandings. Top producers, 

such as CM, should work with governments and governments to train people in decision-making 

positions in Indian organizations. IT education will be an important driving force in the 

development, adoption and growth of e-commerce in India. 

Keywords: E-Commerce, Domestic Companies, E-Business, Transactions 
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Economic Slowdown and its Impact on Earnings of Indian Security Market 

Avinash Rai, Pramod Kumar Verma
 

Abstract: Empirically, the response and volatility of this paper return looked at bad 

macroeconomic news during the recession. We believe that macroeconomic announcements are 

the most important because they contain bad news about bond growth, and shrinking, to a lesser 

extent or may say less good news. The good news about inflation in the recession is relatively 

more important, but in addition the bond market is strongly responsive to bad news in the role of 

non-farm pay. The paper is mainly divided into three parts. The first part explains the impact of 

the recent global meltdown of the Indian economy. The second part is about the recent global 

collapse and yield with bonds. The conclusion is derived in part third. 

Keywords: Bond Market, Yield, Recession, Interest Rates 

 

Retail Market and FDI in Indian Scenario 

Anil Pratap Singh 

Abstract: The government has decided to allow 51% foreign direct investment (FDI) in multi-

brand retail. FDI in Indian retail will lead to economic growth and new employment, along with 

rural infrastructure development. After submitting this proposal, a multi-brand chain, such as 

Tesco & Carrefour, was established to welcome stores and shops. The advantage of free FDI in 

retail is certainly more important than the disadvantages imposed and can be derived from 

successful examples in countries such as Thailand and China. The sector first met with constant 

protests, but later proved to be one of the most promising political and economic decisions of the 

government, which led to an increase in the employment level and huge GDP growth. 

Keywords: Growth, investment, FDI, Retail Sector, Multi Brands  

 

Role of Knowledge Management in Indian Perspective 

Bhusan Tyagi 

Abstract: This e-commerce and electronic governance productivity application is to be 

developed and applied to technologies that improve international competitiveness extensively, 

developing countries can be industrialized and modernized. Many countries of the Asian 

economies have the advantage of ecommerce through the opening of competition and the need to 

promote the diffusion of Internet technology. With various globalizations of icons and key 

functions, e-commerce is the artistic expression of success in the digital age. E-commerce is still 

expanding the revolution that changes the way companies buy services and sales. E-commerce 

means transactions involving goods and services through e-commerce and electronic means. 

One of the reasons why India is showing tremendous growth in increasing e-commerce usage of 

Internet PCs at low cost. E - Opportunity for Business is growing in recognition among business 

communities in India. 

Keywords: Knowledge Management, Electronic Commerce, Finances, Information-Based 

Business. 
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Study on Demonetization and its Counter- Effect on the Common Man Life                                               

Prabhakar Joshi 

Abstract: In spite of the fact that Demonetization has Bring into existence so many constrains 

must negotiate with series of hurdles for the citizens of India, and they had confronted so many 

state of difficulty that needs to be resolved; they faced wait in line problems in the banks and 

ATMs for depositing and withdrawing money. Citizens of India faced problem of less expenditure 

of goods due to the lack of cash liquidity. Various businesses broke up due the lack of liquidity; 

business proprietors as well as person who uses goods or services faced so many question raised 

for consideration or solution. Government has given so many legal means to recover a right or 

obtain redress for a wrong to the citizens for time to time. Some economics connoisseur said that 

positive and forceful consequence of demonetization will showed in future. Government has also 

increased the withdrawal limits so that the queues in front of banks and ATMs have brought 

down. In some manner black money also seems to be comes out to many cooperators. Now we 

should wait and watch the on the whole impact of demonetization constrain. 

Keywords:  Demonetization, Economic Crisis, Financial Sector, E- Commerce. 
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Dairy Industries in India: Technological Implementation and Challenges 

Sandeep Gupta 

Abstract: The rise of dairy farming is especially important for dairy farmers. In the societal 

areas that are traditionally vulnerable to small-scale landowners, landless workers and women. 

In the past, we have provided a source of income for people who can only count on small 

seasonal or irregular labor costs throughout the year. It is estimated that 60-65% of the income 

of this group (small and small farmers) now comes from dairy farms. Milk farming in rural areas 

has shown that yields yield better in the light of marginal, small and medium profits. Irrigated 

soil, dairy farms and crops were more profitable than crop processing alone. During that period, 

also the dairy industry has made a significant socio-economic change by positively improving 

the lives of people exposed to the environment and being directly or indirectly involved in this 

business.  

Keywords: Dairy Farming, Rural Welfare Revenues, Livestock Industry, Dairy Farms. 

 

Indian Agriculture: Implementation of New Technology and Assessment 

Shweta Yadav 

Abstract: As the size of the company grows due to population growth, India cannot afford to 

continue its extensive agriculture. On the other hand, too much reliance on intensive cultivation 

can lead to excessive use of natural resources and environmental losses due to increased use of 

chemical fertilizers and pesticides. In addition, intensive farming is accompanied by a declining 

scale as soon as the optimal mix of production factors is hindered in the long run. Using the 
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same long-term technology, farmers were able to increase input costs as the size of the country 

grew. Since it is not possible, the only solution is to introduce continuous change. By using 

advanced technology and production capabilities to improve agricultural skills, you can avoid 

factor imbalances that reduce crop yields. This not only increases production at low unit prices, 

but also lowers agricultural production prices. On the one hand, farmers can bring a high 

amount of total surplus to them, even if the market price of the product is low, and also the large 

size of the supply of agricultural products, even on poor consumers, the benefits of greater 

production quantities, Please purchase as..  

Keywords: Environmental, Agricultural Growth Rate, Techno-Agriculture, Agricultural 

Machinery. 

 

Need and Importance of Human Resources Development In an Organization 

Pratiksha Gupta 

Abstract: Expenditure on human resources development has increased significantly. Education, 

health and welfare policies and programs need to be restructured to provide a better life for our 

people. In the Seventh Five-Year Plan (1985-90), this position limits "the narrow view of 

mobilization of resources to the financial domain and does not define the complexity of the 

development process." In the broadest sense, it's the most important part. We cannot avoid 

frustration about the development process itself. The productivity of the economy can be 

strengthened by releasing the creative energy of all layers of society. " 

Keywords: Human Resources Development, Organizational Behavioral Skills, HR Functions. 

 

Role and Importance of Rural Entrepreneurs in India 

Narayan Sharma 

Abstract: The government has tried different schemes to generate income in rural areas, but the 

government has not stopped people moving from city to city. Because such government initiatives 

do not have the capacity to enable people to adequately improve and improve their 

circumstances. There must be a dedicated entrepreneur or group that has the ability to use 

government policies and plans for rural development. Become regional leaders and non-

governmental organizations (NGOs), and some people catalyze development for the work of 

rural residents. You must recognize their efforts to change the direction of movement of people, 

that is, people bring people to rural areas, but more. It not only means the outflow of rural 

people, but also migrant cities and cities. This is possible when young people see the countryside 

as a place of chance. Despite all the shortcomings of rural areas, it is necessary to assess the 

strength of rural areas and create opportunities in rural areas.  

Keywords: NGOs, REDPS, EDI, ICDL, ICT, Rural Entrepreneurs. 

 

Women Entrepreneurship in India: Standing and Tribulations 

Preeti Tyagi 

Abstract: Women's entrepreneurship undoubtedly improves the wealth of the general public and 

especially the family. Today, women have shown that they are willing to accept activities that 
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were once regarded as male retention and the second in nothing to contribute to economic 

growth. Female entrepreneurship must be adequately shaped by the company's abilities and 

skills to meet the changing trends challenge the global market and are empowered to maintain 

and pursue excellence in entrepreneurship.  

Keywords: Women's Entrepreneurship Development, gender sensitization, Yojna schemes. 
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A Study on Employees Leadership Skills and Stress Levels in an Organization 

Alok Roy 

Abstract: The stress phenomenon is inherently very individualized. Some people are highly 

resistant to stress and thrive in a dynamic environment. When there are stressors in your 

organization, others seem to be almost paralyzed. These factors include appointment of 

deadlines, meeting high expectations, working within the limits of moderate resources and 

meeting sudden emergencies. Thus, each individual has an optimal level of stress that he or she 

can perform at maximum capacity, which tends to enter boredom or indifference, which can lead 

to withdrawal from work. By contrast, when stress factors are too much the employees were 

working hard under stress and act too strong. For example, regardless of whether you have a co-

operative colleague or a disdain, your performance will fall when your supervisor is at a loss. 

Employees can sometimes forget, suffer from insomnia and mental disorders. 

Keywords: Stress, Organization Work Load, Mental Disorders, Fatigue, Stress Environment. 

 

Industries Ascends with Advancement in Biomedical Engineering 

Shailza Mishra 

Abstract: This report makes the case for fundamental changes in the biomedical industry in the 

coming years. It anticipates the ascendance of personalized medicine and suggests ways in 

which industry players will have to adapt to profound demographic, political and technological 

shifts in order to compete successfully in a world transformed by forces of globalization.  

Keywords: Biomedical Engineering, Pharma Industries, Biotechnology, Medical Devices 

 

 

Issues Inherent to Corporate Entrepreneurship its Dimensions and Entrepreneurship 

Components 

Girish Pal 

Abstract: In recent years, accelerating technological change and increasing global competition 

have forced managers to take an entrepreneurial approach to strategy formulation. For this 

reason, academia and management have started to show great interest in the recent phenomenon 

of corporate entrepreneurship (CE), enabling business performance to be revitalized and 

improved.  
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Keywords: Corporate Entrepreneurship, Business Development, Revenue, Growth, Profitability  

 

Lead and Learning Skills of Organization Learning 

Tilak Dutta 

Abstract: Organizational learning may be defined as the willingness and readiness of total 

organization to generate and implement new ideas. It improves the organizational capability in 

terms of skills and the process abilities. Thus it enables people not only to solve their current 

problem (single loop learning) but also prepares them to take a proactive approach to future 

changes and mange them more effectively. The learning in an organization is based on the 

person who manages the learning process, his experience will create the learning environment in 

an organization, and in this paper we will discuss the learning mechanism within an 

organization and the role of the different experience evaluating the organisational learning 

process. 

Keywords: Organizational Learning, Organizational Effectiveness, Organizational Experience. 

 

Organizational Structure and Functioning in Tata Consulting Services 

Vaibhav Labhane 

Abstract: The historical background, total revenue, product quality, number of employees, 

subsidiaries and other aspects of the information technology organization surveyed help the 

development of the Indian information technology industry at the national and international 

level. It tells how this sector has grown at a pace and has become a prominent part of the global 

economy. Its contribution is to introduce new technologies and revolutionize the information 

technology revolution. It helps provide employment for population growth and creates wealth for 

the economy. It not only increases the level of people, but also helps to change people's minds. 

Here we edit the working culture of the TCS Company.  

Keywords: TCS, Finances, Recruitment, HR Organization, Employee Relation. 
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Environmental Management and Rural Employment: A New Thought 

Shikha Suman 

Abstract: In India, apart from the cast and sub-categories of races, ordinary people are divided 

into urban men and countrymen within the sub-categories of learning and illiteracy. There is a 

society and a source of income for city people who read, but what happens to someone who has 

the ability to read it, you cannot make someone who reads it according to the situation. 

However, this literacy distribution was done by the man himself. Even God has given them the 

same knowledge of their surroundings and better life. 

 

Keywords: Ethno Botany, Race Knowledge, Medicinal Plants, Environmental, Employment. 

 



Journal of Management Science, Operations & Strategies 
Vol. 1 Issue 2, 2017 

 

JMSOS NRJP Journals 2017 © All Right Reserve  Page 59 
 

SHG and Micro financial Entrepreneurship Development in Varanasi District 

Ira Tripathi 

Abstract: This paper considers the self-help group's strategy for micro enterprise development in 

rural areas. This self-help group for organizing local people in the development of community-

based micro enterprises under what conditions they try to answer this question and they 

represent an effective means. Focus on India, in some cases in the area of food as local 

resources, is the success of self-help groups and focuses on the causes of failure. While self-help 

groups are strategies as a blind replication model of success implemented without the complexity 

involved in the formation of the group in the past, the success of self-help groups is based on the 

ability of understanding and intervention of local circumstances. This letter also discusses the 

progress of microcredit through SHG in India and Varanasi. In addition, models such as self-

help groups and models of banking microfinance institutions have also been investigated for the 

development of microfinance in India. 

Keywords: Self help groups, NABARD, NGOs, micro-financing. 

 

Social Entrepreneurship In Support Of Sustainable Development Goals 

Shweta Shukla 

Abstract: The role of the third sector in solving major social problems has been evident over the 

last few decades. On the contrary, this sector has not succeeded in the neoliberal global agenda 

proposed by all multinational agencies and markets, and on the other hand it is a powerful pillar 

in terms of providing support and resources. Various factors in this are always true, including 

lack of transparency, top-down approach, heavy endorsement review by donor agencies, and the 

elimination of new ideas for experiments for systematic social change. Social entrepreneurship 

and the institutional forms associated with it - Social enterprises are considered an alternative 

development paradigm in the third sector that has renewed social growth by addressing an 

entrepreneurial approach to solving social problems. 

Keywords: Social Entrepreneurship, Small Business, Market Dominance, Manufacturing 

Operations. 

 

Story of 1948 Industrial Policy: Conflicts and Agreements 

 Robby Verma 

Abstract: The industrial policy in 1948 was implemented for eight years, during which private 

investment in industry increased significantly. The government has implemented a pragmatic 

policy, and private foreign investors can launch refineries for national benefit. However, there 

were weaknesses in policy and implementation. The priorities were not set and even followed the 

riots, even when it was decided. As a result, industrial production has declined, slowing the 

process of capital formation and industrial depression. 

Keywords: Industry,  Policy, Conflict, Economy, Government, Economic constitution. 
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Tourism Industry: Standard definitions of Small & Medium Sized Business 

Anshuman Gupta 

Abstract: Small & Medium Tourism Entrepreneurship or in short SMTEs focuses on 

maintenance and fine tuning of the scope of the service system (e.g. website updates and online 

booking system or facility redesign). In the past, competitiveness was the problem of securing 

future problems through innovation. According to the literature, a large number of SMTE 

owners have been working for very long periods during high season, which is usually only used 

for service meetings and maintenance of existing service systems.  

Keywords: Tourism Industry, SMTEs, E-Business, Entrepreneurship, Economy 
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BPO Employment Good or Bad: An Analysis on Their Lifestyle 

Anuradha Gautam 

Abstract: Now the days the BPO’s were emerging as a leading job providing source and most of 

the fresher will join to attain a job securities, the inside environment of a company will affect the 

life style and mental status of the employees working there will be the prime motto of this study. 

And this study proves that the working environment and company culture will affect the mental 

status of an employee. 

Keywords: Small sector BPO, Large sector BPO, MNC, Corporate Culture, Mental Fatigue  

 

Comparative Analysis of Choice of Indoor and Outdoor Retailing 

Pratiksha Gupta and Shweta Shukla 

Abstract: It is confined to the study of Delhi NCR (metropolitan area). As a metro city made up 

of people, their income, purchasing behavior, spending and lifestyle can be generalized to other 

areas, can be different from other cities, studies, similar characteristics should precede the 

consumer in similar situations. Selected consumer survey respondents included people who did 

not visit at the store's usual mall / store. Also, it was difficult to contact all consumer surveys. 

Therefore, the respondents of these consumers took the time to prepare the questionnaire and 

were ready. 

Keywords: Market, Retailing, Manufacturing Operations, Strategy, Marketing, Finance. 

 

Out of Home Advertisement 

Manissha Shah and Rupali Sharma 

Abstract: Out of home market, such as bus shelters, transportation, printing, taxis, spending 

advertiser’s strains in personal interest to advertise their product. As the competition increases 

to advertise the product to easily in the vision of the common man very frequently. The main 

growth areas of playgrounds, airports, shopping malls, retail stores, so-called digital outside 

home advertising market, including the entire are or the market locations out of home. In today's 
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changing consumer attitudes and with the intention of the media landscape, it is far more 

challenging to find advertisers to take the next step in the buying process, breaking the confusion 

of advertising competition.  

Keywords: Strategy, Marketing, Finances, Market Dominance, Advertisement. 
 

Role of Knowledge Management in E-Commerce 

Sachin Kumar 

Abstract: Knowledge management is a practice that necessitates the appropriating and 

apportioning of an establishment or organization’s selective information assets or material value 

or usefulness that is owned by a person or company. In addition to the accumulation of 

knowledge or skill that results from direct participation in events or activities of their employees 

that can be influenced to accomplish the strategically goals of the organization. It involves the 

sharing of tacit or inferred from actions or statements and expressed information that leads to 

enhanced excogitation and annihilates the recreating of the wheel with each project.  

Keywords: Knowledge Management, Finances, E-Commerce, Organization Strategy. 
 

Techno-Innovation and Competition in the Innovative Economy Creation                                         

 Bhunendra Kumar and Mohaneesh Dev 

Abstract: Entrepreneurship knowledge is new ideas for business development, the technology 

itself and the efficiency of professional applications of employment. To create the duration of 

time for the appropriate human resources with multiple skills for entrepreneurship, change the 

opportunities offered, employment opportunities and needed societies to pursue growth through 

creating good economic, regional, national and global dimensions you can. There are three 

important characteristics of business activity that enter into economic viewpoint profit, 

innovation and risk taking on new production activities (basically required technologies). 

Keywords: Entrepreneurship, Employment, Finances, Market Demand, Innovation, SMEs. 
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A Process to be Conforming Livelihood: Job-Oriented EducationPlanning 

Dr. Shyam  Mishra 

Abstract: The meaning of vocational training is called a Training Center to train students for a 

specific career vocational education. Policy makers were placed, each play a different course, 

depending on the different perspectives advised to teach students a number of lessons. This form 

of education has been baptized in vocational education such as carpentry, secretarial education, 

forging and other training. This kind of reform could be carried out at our school / university / 

institute etc. This is done taking into account the increase in youth unemployment of the educated 

in India. 

Keywords: Policy, Lifestyle, Planning, Job Oriented, Education 
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Empowerment of Women in India: A Critical Analysis 

Neeta Sarode 

Abstract: Women Empowerment was a matter of major debate and meditation around the world 

for decades. This is also included in the list of most of the plans and programs as a government 

agenda. Coping with this problem has made periodic efforts throughout the country to improve 

women's socio-economic status. However, most of the policies and programs that found that 

looking at the license in economic terms only in the belief that economic independence of the 

ability to ignore other variables such as healthcare, education and literacy are granted. 

Keywords: Empowerment, Critical Analysis, Planning,  

 

Indo-Pak relations in the Postwar Era In reference to Lahore Bus Service, 1999 

Shiv Poojan Mathur 

Abstract: On 11th and 13th May, 1998, India conducted a series of five nuclear tests under 

Poshharan and after the trials conducted by Pakistan in Chagai on May 28 and 30, 1998, there 

was a new turning point in the bilateral relations of the two countries. Where on the one hand 

both nations have developed nuclear-powered nations, nuclear proliferation and the promotion 

of nuclear weapons in South Asia, the same process can be called a new beginning in the 

relations between the two countries. 

Keywords: Indo-Pak Relation, United Nations General Assembly’s, Disputes. 

 

International Relations in South Asia and Attitudes of United America                                              

Shiv Poojan Mathur 

Abstract: The South Asian countries have been suffering from controversy even though they are 

mutual. Indo-Pak dispute over Kashmir, India-Sri Lanka dispute over Tamil migrants, India-

Bangladesh relations have been bitterly related to the Farakka controversy. For this reason, 

America has been showing interest in South Asia with the supply of arms and military services.  

Keywords: Domination, Strategies, Conflicts, Dominance, Operations. 

 

Nature of Pre-Independence Gram Panchayats And Gandhian Ideology 

Dr. Neelam Gupta 

Abstract: The history of local self government in India is very old. Gram Panchayats are popular 

in Bharat since ancient times they were called rural governments. And these were 'miniature 

republics themselves'. They used to regulate various areas of rural life, industry trade, 

promotion and religious activities.1. In 1830 CE, the head of the movement was written, "Rural 

society is a small republic, they get everything they wish they desire - they are stagnant where 

nothing remains stable. Dynasty one is destroyed after one. The second revolution comes after a 

revolution. Hindus, Pathans, Mughals, Marathas, Sikhs and the British have alternately 

established their ownership. But the villages have remained the same. "Thus, the villages of 

every state have a lot of respect in their area.  

Keywords: Panchayati Raj, Gandhian Ideology, Rural Villages, Indian Constitution 
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Note: The final decision regarding the publication of journal is taken by the Chief Editor 
whether the manuscript will be accepted, rejected or any changes are to be made in it. 
If any discrepancy or plagiarism is founded in the submitted paper, the manuscript stands 
rejected (or subjected to revision by the author) 
 
 
 
 
 

Website: www.nrjp.co.in  
Email: info.nrjp@gmail.com, info@nrjp.co.in 



 

 

NATIONAL RESEARCH & JOURNAL PUBLICATION 
 

LIBRARY RECOMMONDATION FORM 

Please forward this form to your Librarian or Library Acquisition Committee 

Dear Librarian: 

I would like to recommend the NRJP Journals below: 

 Journal of Retail Marketing & Distribution Management 

 Journal of Business Management & Quality Assurance 

 Journal of Public Policy & Environmental Management 

 Journal of Accounting, Finance & Marketing Technology 

 Journal of Commerce, Economics & Management 

 Journal of Management Science, Operations & strategies 

 Journal of HR, Organizational Behavior & Entrepreneurship Development 

 Journal of Bank Management & Financial Strategies  

 Journal of Social Sciences & Multi Disciplinary Management Studies 

 Journal of Industrial Relationship, Corporate Governance & Management Explorer 

I recommend the journals for the following reasons: 

 REFERENCE: NRJP Journals is directly related to my field and is an important source 
of reference for my research. I need to refer to articles from NRJP Journals frequently in 
the course of my work. 

 STUDENT REFERRAL: It is critical that students have access to this information to 
best facilitate their course work and academic pursuits. I will be referring my students to 
NRJP Journals regularly. 

 BENEFIT FOR LIBRARY: NRJP Journals will be a valuable addition to the library’s 
collection of scientific resources. Its acquisition will assist the library in fulfilling 
departmental, faculty and student needs. 

 OWN AFFILIATION: I am a member of the editorial or advisory board and strongly 
support NRJP Journals as essential scientific resources. I regularly recommend articles 
to students and colleagues. 
 

 Additional Reasons:………………………………………………………………………………………….. 

………………………………………………………………………………………………………………………………………….. 

Name: ……..……………………………………………………….. Position:...……………………………………………… 

Department: …………………………………………………………………………………..…………………………….……. 

Email: ……………………………………………………………………..………….… Tel: …………………………………… 

Signature: …………………………………………………………….……………….. Date: ………………………………… 

 
 
 

To order NRJP Journals 
National Research & Journal Publication 

A Unit of Swaranjali Publication 
FF1, Plot No1-B, Sector10 B, Vasundhara, Ghaziabad UP-201012. 

Mobile: +91- 8700124880, 9560298789 
E-mail: info.nrjp@gmail.com, info@nrjp.co.in  

Website: www.nrjp.co.in 

mailto:info.nrjp@gmail.com
mailto:info@nrjp.co.in


 

 

 
 

INFORMATION FOR LIBRARIANS 
 
We support research librarians to catalog NRJP journal in the midst of their library's electronic 
journal assets. As well, it may be noting that NRJP journal's open source publishing system is 
suitable for libraries to host for their faculty members to use with journals they are involved in 
editing. 
 
Subscription Details: 
Online Mode: 
 Register with the NRJP journals as reader and pay using NEFT Transfer of Fund in NRJP 
account (Details provided in Subscription Form). 
 
Offline mode:  
Subscribers may download, print, fill out, and attach cheque or demand draft and duly filled 
Subscription form stating the name of NRJP Journals and duration of subscription to the postal 
address given below by a secured post. 
 
To, 

National Research & Journal Publication 
 A Unit of Swaranjali Publication 
FF1, Plot No1-B, Sector 10 B, Vasundhara, Ghaziabad UP-201012. 
Mobile: +91- 8700124880, 9560298789 

 
Subscription and Access Norms General 
Journal strives to bring- out its issues regularly, but we cannot guarantee on its uninterrupted 
publication. Journal is not liable for any loss or consequences that might occur owing to the 
delay or non- publication of a manuscript in a scheduled issue of this journal. The Director, 
NRJP Journals, who is also a chairman of the Publication Management Team of the NRJP 
Journals, is empowered to change the subscription rates of the Journals for an ensuing 
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